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ADVANCED TECHNOLOGY APPLICATIONS
Every Crummer MBA student receives a new, state-of-the-art notebook computer with LAN access to Lexis/Nexis and CDROM databases, as well as access to interactive global teleconferencing. All computers come loaded with the Microsoft Office
suite, Windows 95, Lotus Notes, and a modem.

GLOBAL BUSINESS PROGRAMS
The Global Business Practicum course sends students overseas to consult with multinational corporations. Students
may also participate in innovative language immersion programs.

MENTOR PROGRAM
Each student is paired with a successful corporate executive who exposes the student to real-world business challenges,
provides insight into management activities, and offers advice and direction in an array of business and professional matters.

SMALL CLASSES
MBA classes are kept intentionally small to maximize student-professor interaction and student participation. Classes
average 20 students, with a maximum of 33 students.

CAREER D EVELOPMENT
Crummer provides a modern career development office that aggressively pursues potential employment opportunities for
students and maintains a broad network of corporate contacts, both nationally and internationally. Crummer students also
participate in a consortium of 15 MBA schools which hosts two recruiting events each year with hundreds of corporate
recruiters.

FIELD STUDIES
Crummer's curriculum includes a wide choice of elective field study courses which enable students to apply
management solutions to real-life business situations.

MBA PROGRAM OPTIONS
The Crummer School offers two full-time MBA programs of study: the Accelerated MBA Program and the Early Advantage
MBA Program; and two part-time programs for students who continue their careers during study: the Professional MBA
Program and the Executive MBA Program.

TABLE OF CONTENTS
PAGE 1

MESSAGE FROM THE DEAN

PAGES 2 - 4

THE DISTINCTIONS OF THE CRUMMER SCHOOL

PAGES 5 - 7

THE ACCELERATED MBA (AMBA) PROGRAM

PAGES 8 -10

THE EARLY ADVANTAGE MBA (BAMBA) PROGRAM

PAGES 11 - 13

CAREER DEVELOPMENT AND PLACEMENT

PAGE 14

THE CENTRAL FLORIDA COMMUNITY

PAGE 15

CAMPUS LIFE

PAGE 16

ADMISSIONS

PAGE 17

TUITION, ScHOLARSHIPS, FINANCIAL AID, AND STUDENT EXPENSES

PAGE 18

STUDENT PROFILE

PAGE 19

ACADEMIC POLICIES

PAGES 20 - 23

COURSE DESCRIPTIONS

PAGE 24

FACILITIES

PAGES 25 - 28

FACULTY PROFILES AND ADMINISTRATION

MESSAGE FROM THE DEAN
Thank you for your interest in the Crummer Graduate
School of Business.

Selecting a graduate business program is a crucial
decision affecting the rest of your career. As you evaluate
various MBA programs, I urge you to become acquainted
with the distinct advantages that the Crummer School can
offer you.
The Crummer School, along with such distinguished
schools as Harvard, Yale, and Duke, is one of just 21
colleges and universities in the entire country that focuses
solely on graduate business education and is accredited by
the American Assembly of Collegiate Schools of Business
(AACSB). For you as a student, this means that our
programs and resources are devoted exclusively to
providing quality, graduate-level education.
That quality begins with the very selective admission of
highly talented and motivated students. It continues with
education delivered by one of the nation's most highly
respected and credentialed faculties. A fully integrated
curriculum creates a dynamic atmosphere for learning,
with small classes that foster continuous student-faculty
interaction.
You'll find that Crummer's career services are exceptional. We provide you with the skills and superb
resources to conduct effective job searches, and make available many opportunities to interview with potential
employers throughout the United States and the world.
The Crum.mer School offers two full-time MBA programs
EQUAL IN QUALITY .•• DISTINCTIVE IN FORMAT:

The Accelerated MBA (AMBA) Program - This intensive, 11-month program is designed for students who
have a minimum of three years of significant work experience and the commitment to participate in a rigorous
academic experience. The AMBA Program provides students with a comprehensive MBA degree and the
highest quality academic experience. It is designed to minimize income loss and career interruptions, without
sacrificing the quality of an MBA education.
The Early Advantage MBA (EAMBA) Program - This unique, two-year program is designed specifically for
students with little or no work experience, who have distinguished academic records, and who possess strong
potential for career success. The EAMBA Program provides a balanced blend of course work, on-site
experiential learning, superior career development, an International Study Trip, and numerous other features
that enable graduates to secure advanced employment opportunities.
This catalog provides you with more detailed information regarding both of these MBA programs. Whether
you're preparing for a position with a multinational corporation, a small company, a nonprofit agency, or are
starting your own business, one of these programs will provide the skills you need to be successful.
I invite you to consider these MBA programs carefully. If you have any questions or would like to speak with
me, our students, faculty, alumni, or career development staff, please call 1-800-866-2405.
Edward A. Moses, Ph.D.
Dean and Barnett Banks
Professor of Finance

computers, loaded with all the business software they need to
research, analyze, and p resent data required for class and field
work.
Computer application and skills training begin during the
management concept courses. Computer sessions are structured
to accommodate varying computer proficiency levels, so that
upon completion of the management concept courses, all
students work comfortably in word processing, spreadsheet
computations, presentation graphics, and on-line research
resources.
In addition, Crummer utilizes the latest release of Lotus
Notes for E-mail, Internet connectivity, and many other
communication purposes.

THE DISTINCTIONS OF
THE CRUMMER SCHOOL
he Crummer Graduate School of Business is one of only
21 schools in the United States that focuses exclusively on
graduate business education. Other institutions in this
select group include Dartmouth, Duke, Cornell, Harvard, Yale,
Vanderbilt, and Stanford. The Crummer School is accredited by
the American Assembly of Collegiate Schools of Business
(AACSB), and was ranked by the Gourman Report in the top
10% of all MBA programs in the nation. In addition, the 1996
U.S. News & World Report survey ranked the Crummer School's
Professional MBA Program in the "Top 25" of all part-time
programs in the nation.

T

The Crummer School offers an innovative and distinctive
approach to quality MBA education. Crummer faculty are
experienced and proven educators. Our faculty is nationally
recognized for teaching excellence, national and international
business experience, and academic achievement.
Although the Crummer faculty annually publishes
numerous articles, cases, and textbooks, its highest priority is
classroom instruction and interaction with students.
Crummer 's small classes enhance the MBA academic
experience. Classes average 20 students, and 33 students is the
maximum class size. Small class size promotes greater student
participation and enables faculty members to focus on the
individual and professional development of each student.
The Crummer MBA experience is truly unique among
business schools, regardless of size. Its innovative approach to
graduate business study places it at the forefront of MBA
education.

ADVANCED TECHNOLOGY APPLICATIONS
Crummer is a national leader among business schools in
integrating technology in business education. The business
manager or executive who is able to operate in cyberspace will
advance in the business world of tomorrow. Consequently,
Crummer MBA students receive state-of-the-art notebook

Personal computers are now essential management tools in
every business, and their use is stressed throughout the
curriculum. Crummer's Computer Center is equipped with
IBM PCs and notebook docking stations. PCs throughout the
Crummer building are connected to a LAN, from which
Lexis/Nexis, CD-ROMs, and an array of other research
resources may be accessed.

"Because of the demonstrated technological competencies
of Crummer's MBA graduates, IBM and many
other corporations have already identified Crummer as
a prime recruiting location for students prepared to
become the corporate leaders of the next century."
Bud Echols
Business Unit Executive, IBM

GLOBAL BUSINESS PROGRAMS
The Crummer School offers unique educational programs
and learning experiences abroad to prepare students to work
effectively in today's global marketplace.
All students gain a thorough international perspective
through Crummer's integration of international business
concepts in all courses. Students who have the desire to
enhance their international business skills may choose to
participate in a broad range of international learning
experiences described as follows:
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The Global Business Practicum - This elective course is
based on a partnership between the Crum.mer School and
participating multinational corporations. Over 200 students
have participated in more than 18 Practicum projects under the
guidance of Crummer faculty. Students spend part of the term
conducting analysis at Crum.mer, and then travel with their
faculty advisor to the selected international destination to
complete the project analysis.
Prior to their trip, students study the culture of the country
to be visited, its history, and its politics. Such companies as Estee
Lauder (Czech Republic), AT&T (Spain), DPT (Saudi Arabia),
Tupperware (Mexico), Disney Development (France), and many
others participate in the Global Business Practicum course.
Crummer includes a limited number of non-credit, language
mini-seminars designed specifically for students participating in
the Global Business Practicum.

Crummer School students may also audit any undergraduate
foreign language course taught at Rollins College, including
Russian, Italian, German, French, Spanish, Portuguese, Hebrew,
and Arabic.

International Management Co111'8e - This core course is
required of all students. While international issues are
integrated into every course at the Crum.mer School, this
course focuses on the specific knowledge that managers
need in order to operate in today's global marketplace. Topics
such as the causes and impact of currency fluctuations on
business operations, business protocol, and discussion of daily
business events help increase students' awareness of how to
perform successfully in international environments.

THE MENTOR PROGRAM
The Mentor Program facilitates the personal and professional
development of Crummer students, pairing each student with a
successful executive during the MBA experience. All BAMBA
students take part in the program, and participation by AMBA
students is optional.
This program introduces the student to the business world
from the rich perspective of an individual who has achieved
success in that competitive arena. More than 200 past mentors
have included senior executives from firms such as AT&T, Walt
Disney World, Universal Studios, IBM, and Tupperware.
Mentors invite students to visit their organizations and attend
business meetings and decision-making sessions. Students often
work on company projects and present the results to senior
management. Mentors offer students a source of knowledge and
wisdom born of years of experience. The Mentor Program serves
as one of the most valuable resources of experience and wisdom
to which Crummer MBA students have access.

"With over seven years of engi.neering experience with
The Boeing Company, my background was concentrated
in highly engi.neered -products, heavy manufacturing, and
business-to-business markets. My participation in the
international marketing project fer Estee Lauder allowed me
to explore a career in a completely different industry, market
and discipline. The Global Business Practicum provides any
student the opportunity to work in a selected business area,
with an international company, in a foreign market - without
committing one's future career. Practica also provide students
with a chance to integrate the knowledge learned in their core
courses and apply it to actual business concerns - instead of
studying the business case, you wz1l be living it!"
Thomas 0. Michael '97

Foreign Language Study Options - Crummer offers Spanish
and French language courses for credit, which are specially
designed for graduate business students and emphasize
language that is beneficial to business professionals. These
courses include a cultural awareness component that is
important in understanding how culture impacts business
decision-making.

In addition, the Crum.mer School is one of few institutions
offering language immersion courses. Participants are
exposed to a concentrated, seven-day course to maximize
their assimilation of language competency and cultural
understanding. Cultural topics, including art, food, and
films, emphasize the full immersion into the language.

Jim Huddleston "96 with Rick Goings, president of
Tupperware Corporation.

BUSINESS COMMUNICATION
Proficient writing and speaking skills are essential for
successful managers and executives. The Crummer School is
dedicated to teaching students to become strong, effective
communicators. Writing skills are developed and polished
through work on written class assignments. Students who
wish to make additional improvements in writing skills are
encouraged to participate in the Rollins College Writing
Center Program.
The Management Presentation Skills course, required of all
AMBA and EAMBA students, includes public speaking
exercises. The course covers such topics as speaker anxiety
control, presentation preparation, and powerful public
speaking skills. Through participation in this program,
Crumm.er School students build confidence and become
proficient in oral and written communication. The course also
conveys a better understanding of communication as it
impacts the leadership role and group membership.
While creating a career development strategy, students
gain extensive experience in communicating within a business
environment. The Career Development course is designed to
expose students to the most effective ways to write resumes
and cover letters, as well how to participate appropriately and
effectively in the interviewing process.

SUPPORTIVE ENVIRONMENT
The Crumm.er MBA programs are built around the belief
that a supportive environment enhances the learning process.
Students divide into study groups during orientation, and
these teams of four to five students work together throughout
the program. Teams consist of students with a variety of work,
academic, and technological experience, resulting in diverse,
multi-talented groups which are well equipped to handle the
demands of the MBA program. Faculty serve as advisors to
facilitate teamwork.
Faculty are another important source of support for
students. Because of the high faculty-student ratio, students
are able to access instructors conveniently, either in person, by
phone, or by E-mail. Their vast experience in both academic
and business environments allows Crumm.er faculty to serve
as excellent sources of classroom, professional, and career
development advice.
The Crumm.er School administrative staff also provides
extensive support resources for students. The career
development staff work with each student as an individual,
tailoring each student's job search to his or her particular
skills, interests, and needs. The dean hosts regular lunches
with groups of approximately 20 full-time students in order to
provide information on the activities of the school, as well as
to solicit feedback on the programs and services currently
offered.

THE ACCELERATED MBA PROGRAM
),,- A 54 Credit-Hour, Fully Integrated, Quality MBA
Degree Program
MBA Completed in Less Than a Year of Study
),,- Minimum Career Interruption
Excellent Career Opportunities
Classes Enriched by Diversity of Student Work
Experiences
Undergraduate Business Degree Not Required
Global Business Issues Emphasized Throughout
Curriculum

he Accelerated Master of Business Administration
(AMBA) Program is designed for achievers and enables
talented, experienced students to complete a 54 credithour MBA program in 11 months. A significant benefit of this
schedule is that less than one year of employment hiatus is
required.

T

This is a distinct advantage to students who have begun
rewarding careers and who wish to forego less than a year of
· salary and career progression. Some companies have policies
that permit students to take a one-year leave of absence to
pursue an MBA degree.

"Early signs of a trend toward 'Jast-track" [MBA] programs are
already appearing. Stretching a part-time MBA program over three to
five years is hard on the student and disruptive to the company.
Everyone benefits by getting the job done faster. For business
schools looking for ways to innovate to better serve
their customers, the fast track option makes sense."
Ronald N. Yeaple, Ph.D.
Author, The MBA Advantage

ACCELERATED STUDY THROUGH
APPLIED TECHNOLOGY
The Crummer School incorporates the use of advanced
computer applications into every course, thus accelerating
coverage of course material. Extensive technology support is
available, allowing students to increase their skill levels
throughout the program. Because students use computers for
calculations and "what-if" scenarios, time savings are
extraordinary. In fact, faculty members acknowledge that
without the advanced technology components, the accelerated
schedule would not be possible.

INTEGRATED CURRICULUM
The fully integrated curriculum is carefully coordinated so
that no redundancy of material occurs. Each course builds upon
the mastery of previous courses, emphasizing application of
business concepts rather than just the study of theory.

Wheeled Coach company field study project.

THE HANDS-ON BENEFITS OF FIELD S TUDY
Many elective courses include a field study component in
which students go into the business community and work onsite with a company to study, analyze, and resolve an actual
business problem. This hands-on experience, gained under
"field conditions," is invaluable for potential managers and
senior executives.
Throughout the AMBA Program, the case method of
instruction is used extensively where real-world issues are
integrated into the academic setting. The shared experiences of
classmates result in a dynamic learning environment.

AN UNDERGRADUATE BUSINESS D EGREE
IS NOT REQUIRED
The AMBA Program at Crumrner is one of only a few MBA
programs of one year or less in the country that does not ·
require an undergraduate degree in business. The program is
designed so that non-business majors are introduced to
business concepts and quickly build a comfort level equivalent
to those with undergraduate business degrees. The professional
accomplishments and varied industry experience of AMBA
students serve as the necessary backgrounc! with which select
students succeed.

Following completion of the core requirements, students
choose elective courses. The Crummer School offers a
wide variety of interesting electives. Students may select
concentrations in accounting, management, finance,
operations management, international business, or marketing
by taking six LS-credit electives in one academic discipline.
Students are limited to six electives in one academic discipline.
These concentrations support students' employment goals and
provide an advantage in the job search process. Students may
also choose not to select a concentration and instead take a
broad range of electives.

Steve Gauthier is assistant dean and
AMBA Program director.

THE AMBA PROGRAM OF STUDY
AND SCHEDULE
e Crummer School enrolls one AMBA class each year,
tarting in June. Each class progresses through the program
s a group. The strong bonds that students form with one
another, both in small study teams and as a class, provide mutual
support during the 11 months of study.
The Crummer School has achieved national recognition, and
indeed has won national awards, for the design of its
orientation programs. Students begin their studies at the
Crummer School with a three-week orientation, which consists
of four management concept courses:
MBA 501 covers case study analysis, team building,
leadership skills, time management, and computer
applications.
MBA 502 covers presentation skills.
MBA 503 addresses the legal, ethical, and social issues
of business.
MBA 504, the career development course, starts during
orientation and continues through the first term.
An optional pre-orientation computer seminar is offered for
students without previous computer experience. Students may
also choose to participate in a foreign language immersion
course prior to orientation.
The AMBA curriculum is composed of a sequence of course
m odules offered in six-week terms, except for the first module,
which is nine weeks in length. The core courses provide a
strong business management foundation. During core courses,
faculty teams monitor the progress of each student and work to
ensure integration of core content without redundancy of
course material.

Beginning with the summer term, courses meet Monday
through Friday of each week. Some courses meet once a week;
others meet twice a week. Core courses and electives differ in
the number of terms required to receive course credit. As
shown on the AMBA Program of Study, some courses are
completed during one term; others require two terms.
Students are automatically scheduled for core courses. During
subsequent terms, students may choose electives to complete
their individual Programs of Study.

THE ECONOMIC ADVANTAGES OF THE
AMBA PROGRAM - A CASE STUDY*
Sandra graduated from a well-respected university with a bachelor's
degree in engineering and a 3.6 cumulative GPA. She went to work with an
engineering firm immediately upon graduating, and has earned three
promotions over the past seven years. As engineering manager, Sandra has
reached the highest management level within her department, and has
decided to make the transition from a technical focus to the management
arena.
However, without a formal business education, Sandra is not prepared
for management-level positions. As a result, she has three choices: one, to
continue to pursue her career in the technical fields in which she already
works, giving up on her management dreams; two, to quit her job and
enroll in a traditional, two-year MBA program, giving up almost two years
of income and career progression; or three, either quit or take an 11-month
leave of absence from her job and enroll in the Cru.m.mer School's
Accelerated MBA (AMBA) Program.
Scenario One: Sandra earns $40,000 per year. Without an MBA, she can
expect a 5% growth in salary compounded annually. As a result, Sandra
annually will be earning $56,284 seven years from now if she continues in
her current position.
Scenario Two: Sandra leaves her $40,000 per year salary to attend a
two-year, full-time MBA program. During this time, Sandra earns no
income, and pays $16,000 each year for tuition. Once she graduates, her
starting salary is $60,000 and, with an MBA, she can expect growth to
compound annually at 10%, resulting in a salary of $87,846 seven years
from today. This results in a $31,562 increase in the seventh year alone due
to having earned the MBA degree.
Scenario Three: Sandra leaves her $40,000 per year salary to attend the
Crummer School's AMBA Program for 11-months. She earns no income
during this time, and pays $32,000 for tuition. Her salary upon graduation
is $60,000 per year, and growth compounds annually at 10%, resulting in
annual salary of $96,631 seven years from today. This is a $40,347 increase
over the option to not pursue an MBA, and an $8,785 increase over
pursuing a two-year MBA program, in the seventh year alone.

Despite the larger payment required in one year, Sandra can see that
the financial benefits of the AMBA format pay off. One year after
completing her MBA, Sandra will have already paid back the cost of the
AMBA Program.

* This case study is based on estimated salary and salary growth rates for
candidates who possess qualifications similar to those stated above. It also assumes
no merit-based financial assistance while attending Crummer, and does not take
into consideration living expenses.

THE

AMBA

PROGRAM OF STUDY

A

MBA students receive
the master of business
administration degree.
This is a general management degree that
provides a skill base to manage complex
problems in a global environment. All
courses include the use of advanced
computer and telecommunications
technology and cover the spectrum of
international business issues. The AMBA
Program requires 54 credit-hours for
completion and consists of four business
concepts courses (9 credits); eleven core
courses (30 credits); eight electives (12
credits); and one integrating course (3
credits). In addition to the required
course on Career Development, AMBA
students are encouraged to participate
in Crummer's excellent career programs,
the Mentor Program, foreign language
offerings, and the Global Business
Practicum elective course.

PRE-PROGRAM WORKSHOPS
JUNE

1 - 8, 1997

Foreign Language
Immersion Course
(optional*)

JUNE

9 - 13, 1997

Computer Skills
Seminar for
Beginners (optional)

SUMMER TERM (9 WEEKS)
JULY

9 - SEPTEMBER 10, 1997

I (6

SPRING T ERM JANUARY

WEEKS)

5 - FEBRUARY 16, 1998

ACC 501 Financial Accounting (3 credits)

MGT 612 Management Policy

MKT 501 Marketing Management (3 credits)

MIT 501 Managing Information Technology (1.5 credits)

QBA 501 Quantitative Business Analysis (3 credits)

Elective (1.5 credits)

ECO 503 Economics for Managers (3 credits)

Elective (1.5 credits)

MGT 501 Organizational Behavior (3 credits)

Elective (1.5 credits)

MBA 504 Career Development (cont.) (2 credits)

Credits earned: 6

Credits earned: 17

PROJECT PERIOD
FEBRUARY

FALL TERM SEPTEMBER

I (6

WEEKS)

17 - MARCH 6, 1998

Global Business Practicum (optional)

15 - OCTOBER 24, 1997

ACC 502 Managerial Accounting

Mentor Program Meetings (optional)

FIN 501 Financial Management

Consulting Projects (optional)

POM 503 Operations Management

Class Research Projects

INT 501 Business in a Global Environment

MKT 502 Marketing Strategy (1.5 credits)

Credits earned: 1.5

SPRING TERM -

• A three-credit Foreign Language Immersion Course
may be taken. This will increase the total credits
earned to 57. There is an extra charge for this
course.

MARCH

II (6

MGT 612 Management Policy (cont.) (3 credits)
Elective (1.5 credits)

PROJECT PERIOD
OCTOBER

MANAGEMENT CONCEPT COURSES
JUNE

Elective (1.5 credits)

25 - NOVEMBER 4, 1997

Mentor Program Meetings (optional)

Elective (1.5 credits)

Consulting Projects (optional)

Elective (1.5 credits)

Class Research Projects

Credits earned: 9

16 - JULY 8, 1997

MBA 501 Management Analysis (5 credits)
Case Analysis & Problem Solving
Team Building & Leadership Skills
Tune Management
Computer Applications
MBA 502 Management Presentation Skills
MBA 503 Legal, Ethical & Social Issues of Business
(1 credit)

FALL TERM NOVEMBER

II (6

GRADUATION

WEEKS)

5- DECEMBER 19, 1997

APRIL

25, 1998

ACC 502 Managerial Accounting (cont.) (3 credits)

MBA 504 Career Development••

TOTAL credits earned: 54*
FIN 501 Financial Management (cont.) (3 credits)

Credits earned: 7
POM 503 Operations Management (cont.) (3 credits)
•• MBA 504 Career Development is a two-day
intensive course held July 7-8, 1997. MBA 501,502
and MBA 503 will be held June 16 - July 4, 1997.
MBA 504 will continue in Summer Term.

WEEKS)

9 - APRIL 17, 1998

INT 501 Business in a Global Environment (cont.)
(3 credits)
Elective (1.5 credits)

Credits earned: 13.5
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THE EARLY ADVANTAGE
MBA PROGRAM
A Fully Integrated, Two-Year Study Program
Work Experience Not Required
Undergraduate Business Degree Not Required
Mentor Program
Hands-On Internships
Global Business Practicum Electives
International Study Trip
Excellent Career Opportunities

The Early Advantage Master of Business Administration
(EAMBA) Program at the Crummer School was created
specifically for students with little or no work experience who
wish to pursue an MBA degree before starting or progressing
further in their careers. This program is highly selective and
only accepts students who have demonstrated academic
achievement and strong potential for career success. The twoyear EAMBA Program combines a rigorous academic program
with work on real-world projects. This combination of courses
and practical work experiences provides an exceptional way for
students to gain both an MBA degree and actual work
experience concurrently.
The Crummer School is the only quality graduate business
school in the United States that offers this distinctive
educational format. The EAMBA Program provides students
with several unique advantages:

Crummer students on a company site visit at The Orlando Sentinel.
Immediate preparation for a business career following
graduation
No interruption of career progress at a later date
Exploration of a variety of career options
Exposure to many industries and organizational
structures
Opportunity to identify individual skills and interests
before committing to a career direction

Participants in the EAMBA Program are selected based
upon their academic records, strong potential for career success,
and aptitudes to excel in a demanding academic program. Class
size is limited to a select group of exceptional students, with
and without undergraduate business degrees.
Students entering the EAMBA Program are expected to
assimilate business theories quickly in order to apply them to
learning situations, such as case studies and special company
projects. Additionally, the Crummer faculty is committed to the
experiential learning process and to helping recently
matriculated students' understanding of the required body of
business theory.

INTERNATIONAL STUDY TRIP
One of the highlights of the EAMBA Program is the
International Study Trip. Students travel as a group to an
international location where they study important global
business issues and see concepts in action in major world
business centers. Students visit a variety of corporations, meet
with senior-level executives of international operations, and
interact with faculty from world-renowned institutions. They
gain a rich, multidimensional understanding of cultural issues
and how culture impacts decision making. The cost of the trip
is included in tuition.
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THE EAMBA PROGRAM OF STUDY
AND SCHEDULE
he Crum.mer School enrolls one Early Advantage MBA
class each year, starting in August. Each class progresses
through the program as a cohort. Students form strong
bonds both in study teams and as a class, creating a network of
support throughout the program. Consequently, the Crum.mer
School has one of the highest graduation rates in the nation.

T

The EAMBA Program begins with a three-week orientation,
during which five semester hours of credit are earned for
completion of the Management Analysis course, MBA 501. The
Crum.mer School has achieved national recognition, and indeed
has won national awards, for the design of its orientation
programs. MBA 501 covers such topics as case analysis,
probJem-solving techniques, and computer applications.
Students with no previous computer experience may take an
optional, non-credit, pre-orientation computer seminar.
MBA 501 also covers team building skills and leadership
development, incorporating activities used in such programs as
Outward Bound. MBA 504, Career Development, is begun
during this period. In addition, students begin the experiential
learning component of the EAMBA Program through company
site visits, with each visit illustrating a key business
management concept.
The 59.5 credit-hour Early Advantage MBA curriculum
consists of a sequence of six-week course modules. The first
year of the program includes core courses and the career
development course. During the second year, students
complete their core courses and choose elective courses based
on their individual interests and career directions.

Students may earn a concentration in accounting, finance,
management, international business, marketing, or operations
management by taking six 1.5-credit electives in one academic
discipline. Students are limited to six electives per academic
discipline. Students may also choose not to specify a
concentration and instead take a broad variety of electives.
Starting with fall term I, courses meet Monday through
Friday for six weeks. Most core courses and the integrating
course are conducted over two consecutive six-week terms.
Electives may be either one term (1.5 credits) or two terms (3
credits) in length. During the first year, students receive
assigned schedules for all core courses. In the second year,
students determine their schedules based on the elective
courses they select.

THE ECONOMIC ADVANTAGES OF THE
EAMBA PROGRAM - A CASE STUDY*
Robert is halfway through his senior year at a well-respected
undergraduate university. Having majored in psychology with a minor in
business, his goal has been to pursue a career in management within an
international corporation. The past three and a half years of diligent work
have earned him a cumulative GPA of 3.7, a GMAT score of 640, and he has
also been active in numerous extracurricular activities.
Despite his excellent background, many leading MBA schools have
informed him that they will not admit a student without at least two years
of work experience. Therefore, Robert has three choices: one, he can accept
an entry-level position upon graduation and forgo his pursuit of an MBA;
two, he can accept an entry-level position, delaying the pursuit of his
management dream, and then attend a two-year MBA program; or three, he
can apply to the Crurnmer School's EAMBA Program and continue his
education straight through the graduate level.
Scenario One: Robert accepts a job directly out of undergraduate
school, earning $22,000 per year. Without an MBA, Robert can expect a
compounded salary growth rate of 5%. As a result, he will be annually
earning $29,482 seven years from now if he stays in his current position.
Scenario Two: Robert accepts a job directly out of undergraduate
school, earning $22,000 per year. After two years of salary, his income
having grown at an annually compounded rate of 5%, Robert leaves his job
to enter a two-year MBA program. As a student, Robert earns no income
and pays $19,500 per year in tuition. Upon graduating, Robert accepts a job
with an international corporation for $43,000 per year. With an MBA, he can
expect an annually compounded salary growth rate of 10%, resulting in an
annual salary of $52,030 seven years from today. This is an increase of
$22,548 over his salary without an MBA in the seventh year alone.
Scenario Three: Robert is accepted by the Crummer School's EAMBA
Program. He pays $19,500 annually in tuition and does not earn any
income. Upon graduation, Robert accepts a position with an international
corporation for $42,000 per year (a slightly lower starting salary due to his
lack of work experience). With a 10% annually compounded salary growth,
Robert earns $61,492 per year seven years from now. This is a $32,010
increase over his seventh year salary without an MBA, and an increase of
$9,462, in the seventh year alone.

It will take Robert only three years to recoup the costs of his Crurnrner
degree program, and the 10% annual compounded growth rate places his
earning potential well ahead of that of peers who forgo an MBA

* This case shtdy is based on estimated salary and growth rates for candidates
who possess qualifications similar to those stated above. It also assumes no meritbased financial assistance while attending Crummer, and does not take into
consideration living expenses.

Roland Ruble is assistant dean and
EAMBA Program director.

THE

EAMBA PROGRAM OF

AMBA graduates earn a master of
business administration degree, a
general management degree
providing a skill base to manage complex
problems in a global environment. All
courses include the use of advanced
computer and telecommunications
technology and integrate international
business issues into discussions. The
EAMBA Program requires 59.5 credithours for completion and consists of four
management concept courses (10 credits);
eleven core courses (30 credits); the
International Study Trip (1.5 credits); ten
· electives (15 credits); and one integrating
course (3 credits). In addition, all EAMBA
students participate in the Mentor
Program and are strongly encouraged to
seek a summer internship within the U.S.
or abroad.

E

STUDY

PROJECT PERIOD
Mentor Program Meetings (optional)

MlT 501 Managing Information Teclmology (1.5 credits)

Consulting Projects (optional)

MKT 502 Marketing Strategy (1.5 credits)

Class Research Projects

MBA 504 Career Development (cont.) (2 credits)
Elective (1.5 credits)

Credits earne_d: 6.5

FALL TERM -

II (6

WEEKS)

NOVEMBER 5 - DECEMBER 19, 1997
ACC 501 Financial Accounting (cont.) (3 credits)

PROJECT PERIOD

QBA 501 Quantitative Business Analysis (cont.) (3 credits)

OCTOBER 24- NOVEMBER 3, 1998

ECO 503 Economics for Managers (cont.) (3 credits)

Global Business Practicum (optional)

MGT 501 Organizational Behavior (cont.) (3 credits)

Mentor Program Meetings (optional)

MBA 502 Management Presentation Skills (cont.) (3 credits)

Consulting Projects (optional)

MBA 504 Career Development

Class Research Projects

Credits earned: 14

FALL TERM -

Foreign Language
Immersion Course
(optional*)

Computer Skills
Seminar for
Beginners {optional)

• Students who wish to participate in the Foreign
Language Immersion Course will earn three
additional credits, making the total credits earned
62.5. There is an extra charge fo r this course.

WEEKS)

SEPTEMBER 14 - OCTOBER 23, 1998

I (6

SPRING TERM -

PRE-PROGRAM WORKSHOPS
JUNE 1 - 8, 1997
AUGUST 18 - 22, 1997

I (6

- FALL TERM -

OCTOBER 25 - NOVEMBER 4, 1997

WEEKS)

II (6

WEEKS)

NOVEMBER 4 - DECEMBER 18, 1998

JANUARY 5 - FEBRUARY 16, 1998

Elective (1.5 credits)

ACC 502 Managerial Accounting

Elective (1.5 credits)

FIN 501 Financial Management

Elective (1.5 credits)

POM 503 Operations Management

Elective (1 .5 credits)

INT 501 Business in the Global Environment

Credits earned: 6

MKT 501 Marketing Management
MBA 503 Legal, Ethical, & Social Issues in Business
(1 credit)

SPRING TERM -

Credits earned: 1

I

(6 WEEKS)

JANUARY 4 - FEBRUARY 15, 1999
MGT 612 Management Policy

PROJECT PERIOD
MANAGEMENT CONCEPT COURSE
AUGUST 25 - SEPTEMBER 11, 1997
MBA 501 Management Analysis (5 credits)
Case Analysis & Problem Solving
Team Building & Leadership Skills
Tune Management
Career Development
Computer Applications
Company Site Visits

Credits earned: 5

Elective (1.5 credits)

FEBRUARY 17 - MARCH 6, 1998

Elective (1.5 credits)

Mentor Program Meetings (optional)

Elective (1.5 credits)

Consulting Projects (optional)

Credits earned: 4.5

Class Research Projects

INTERNATIONAL PROJECT
SPRING TERM -

II (6

WEEKS)

FEBRUARY 16 - MARCH 7, 1999

MARCH 9 -APRIL 17, 1998

INT 605 International Study Trip (1.5 Credits)

ACC 502 Managerial Accounting (cont.) (3 credits)

Credits earned: 1.5

FIN 501 Financial Management (cont.) (3 credits)
POM 503 Operations Management (cont.) (3 credits)

FALL TERM -

I (6

WEEKS)

SPRING TERM -

II (6

WEEKS)

SEPTEMBER 15 - 0croBER 24, 1997

INT 501 Business in the Global Environment (cont.)
(3 credits)

ACC 501 Financial Accounting

MKT 501 Marketing Management (cont.) (3 credits)

MGT 612 Management Policy (cont.) (3 credits)

Credits earned: 15

Elective (1.5 credits)

QBA 501 Quantitative Business Analysis
ECO 503 Economics for Managers

MARCH 8 -APRIL 16, 1999

MGT 501 Organizational Behavior

Elective (1.5 credits)

MBA 502 Management Presentation Skills

Credits earned: 6

Credits earned: 0

PROJECT PERIOD
APRIL

18 - SEPTEMBER 13, 1998

Mentor Program Meetings (optional)
Consulting Projects (optional)
Class Research Projects

'

CAREER DEVELOPMENT AND PLACEMENT
LAUNCHING A REWARDING
CAREER
The Crummer School is committed to
providing superb career development and
placement services. Throughout the
AMBA and EAMBA Programs, career
development specialists assist students in
refining their career plans, developing the
most effective employment strategies, and
obtaining desirable positions. Crummer 's
career development office works
exclusively with MBA students.

CAREER DEVELOPMENT
A career development course is
required of all AMBA and EAMBA
students, and is designed to provide a
firm foundation for career planning and
management. Course topics include selfassessment, resume development, job
search strategies, networking, negotiating,
and other career-related issues. The
career development course, company
information series, special seminars, the
Dean's Executive Lecture Series, and the
Entrepreneur Speaker Series help students
define or reaffirm career objectives and
develop a set of career management skills
that will serve them throughout their
careers.
The career center staff works with each
student to develop a personalized job
search plan and counsels the student
throughout the job search process. Firstyear students in the EAMBA Program
focus on obtaining a summer internship
between the first and second years of the
program. AMBA students and secondyear EAMBA students concentrate on
securing full-time employment.

INTERVIEWING SKILLS
Sessions on developing strong
interviewing techniques are offered.
"Mock interviews" are conducted
before students start actual company
interviews. These sessions are videotaped
and critiqued in order to assess each
individual's skills in order to recommend
improvements.

Derek Schneider '96 using Crummer's video teleconferencing equipment for an interview.

EMPLOYMENT
OPPORTUNITIES
The Crummer School provides many
opportunities for students to interview
with prospective employers. Recruiters
from large national and international
corporations, as well as small businesses,
conduct interviews on campus.
Crummer 's video
teleconferencing capabilities
enable more distant
employers to conduct live
interviews with students
from virtually anywhere in
the world. Direct referrals by
faculty, mentors, and career
development staff also lead to
interviewing opportunities.
Graduating AMBA and
EAMBA students participate
in the MBA Consortium. The
Crummer School is a charter
member of this alliance of 15
prestigious institutions,
which annually sponsors two
recruiting events, in New
York City and Atlanta.

The quality and reputation of the
participating schools attract national
recognition; as a result, the MBA
Consortium attracts more than 150
premier corporations to these events. The
current chair of the MBA Consortium,
Roland Ruble, resides at the Crummer
School, further increasing the national
exposure of Crummer and its students.
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CAREER DEVELOPMENT PROGRAMS
SPEAKER SERIES
The Crummer School sponsors the
Dean's Executive Lecture Series and
the Entrepreneur Speaker Series to
introduce students to various industries
corporations, and career tracks. Promin~nt
executives, many of whom are Crummer
alumni, discuss various business topics
and _career issues, while simultaneously
servmg as excellent networking sources.

~

Corporate recruiters also host a
· Company Information Series where
company representatives discuss the
operations of and career opportunities in
their organizations. Students are able to
speak with recruiters outside of the
interview environment, allowing for a free
exchange of questions and information.

INTERNSHIPS FOR
STUDENTS

EAMBA

Internships are an integral part of the
BAMBA Program. Virtually everyone in
the first-year class secures employment as
summer associates, gaining valuable work
experience and augmenting resumes.
Faculty and career development staff
provide valuable assistance in securing
both domestic and international
internships.
_Many students seek internships in the
Uruted States, affording them an
opportunity to explore career alternatives
and specific firms to consider for
employment after graduation. Students
interested in careers with multinational
corporations may seek an international
internship.

RESOURCE CENTER
A state-of-the-art resource center
funded by The Reader's Digest
'
Association, Inc., contains a wealth of
materials to enhance students' job search
preparations. Students enjoy a
computerized corporate database
containing information on more than a
thousand national and international
companies. In addition, computer
resources include access, through the
Crummer network, to ABI Inform
Disclosure, and other CD ROMs, ~s well

Janssen

Janssen Pharmaceutical intern in Belgium.

as unlimited access to such on-line
services as Lexis/Nexis that provide
comprehensive information on all publicly
traded companies in the world and most
privately-held companies.
The center also includes a library of
books, periodicals, and videotapes on
career search techniques and corporate
~meric~. Annual reports and corporate
directon_es are also available to identify
appropriate corporate employers. Such
resources are especially important for
interview preparations.

Crummer added more than
50 new companies to its
interview list in 1996.
The Class of 1996 interviewed
with companies representing
more than 35 industries.

The charts on Page 13 reflect the
functional areas and types of industries in
which recent graduates have gained
employment. Also listed are some of the
typical positions they have secured.

CORPORATE RELATIONS
PLACEMENT RESULTS
Crummer School graduates secure a
high percentage of quality career positions
each year. Even as job competition
intensifies, more than 90% of this past
year's graduating class was placed by
summer's end, a success rate which ranks
amor:i-g the ~ghest in the nation. Starting
salaries vaned depending upon
grad~ates' previous work experience,
~echnical/ non-technical background,
mdustry selection, and region of the
country selected.
Crummer full-time students
who were active users of the
career development center
during the 1995-96 academic
year had an average of 13
interviews per student.

One of the primary objectives of the
career development staff is to promote the
credentials of Crummer students in the
business community. A resume book is
published annually for each class and is
distributed to hundreds of businesses and
prospective national and international
employers. The staff also visits selected
companies and personally presents the
qualifications of each class of students.
The staff networks with corporate
contacts, donors, and alumni to develop
employment opportunities for Crummer
stu~ent~ whose business skills, high
motivation, and determination to succeed
make them prime candidates for
immediate employment.

PLACEMENT BY INDUSTRY FOR
CLASS OF 1996

1995-1996

EMPLOYERS
AND RECRUITERS

3M
AAA
ABC Fine Wine &Spirits
Advanced Laser Systems
Advantor
Air Products &Chemicals Inc.
All America Termite
&Pest Control, Inc.
Allison Marine
Amerada Hess Corporation
American Cyanamid Co.
American General Finance
American Health Network
American International Group
American National Bank
of Florida
American Sofhvare USA, Inc.
American Management Systems
Andersen Consulting
Arnold Palmer Golf Management
Arthur D. Little
Askell& Vargo
AT&T
Bain &Co.
Bank of Nova Scotia
Barnett Bank, N.A.
BellSouth Telecommunications,
Inc.
Bio Rad Laboratories
BR Chamberlain &Sons
Bricker &Associates
BSG Alliance
Business Information Systems
Cahners Publishing
Cincinnati Bell Information
Systems
Central Florida Innovation
Corporation
Chase Manhattan Bank
Central Intelligence Agency
CitiBank, N.A.
CitiCorp Diners Club
Columbia House
ComShare Retail
Coopers &Lybrand, L.L.P.
Darden Restaurants
Dean Witter
Decision Consultants Inc.
DeltaAirlines,Inc.
Department of Defense
DMG Securities
Dreifus Associates, ltd.
Entergy Services, Inc.
Ernst &Young, L.L.P.
Federal Express
Financial Concepts, Inc.
First Union National Bank
Fitch Investors Service
Florida Hospital
Frito-Lay, Inc.
Fruchem International
Furon Co.
Georgia-Pacific
Harcourt Brace &Co.
Harris Corporation
HealthNet
Hewlett Packard Co.
Home Box Office
IBM Corporation
Intel Corporation
Interlachen
Internet Training
Janssen Pharmaceutica
Jin1my Dean Foods

J.P. Morgan &Co. Inc.
Kearney-National Inc.
KPMG Peat Marwick
Kurt Salmon Associates
Lakewest Group
Leavitt Management
Life of Georgia
Lockheed Martin
Mastercard International
McMaster-Carr Supply Co.
Merck&Co.
Merrill Lynch
Michelin North America
MJGRealty
MR International
Monsanto
Morgan Stanley &Co.
Motorola
MTV Nehvorks
Mutual of New York
National Health Corporation
NationsBank
Nickelodeon
New England Financial
Northwestern Mutual
Nova Financial Services
NYNEX Corporation
Oracle Corporation
Orange County
Orlando Regional Hospital
Orlando Sentinel
Orlando Science Center
Overnite Transportation
Peace Corps
PepsiCo
Pfizer Inc.
Pizzuti Realty, Inc.
Planet Hollywood
Price Waterhouse
Publix Supermarkets
The Prudential
Realty Capital Advisors
Recoton
Resource Technology
Management
Robertson, Stephens &Co.
RWBeck
Sara Lee Corporation
SBC Communications
Sea World
Siemens Stromberg-Carlson
Signet Banking Corporation
Smith Barney Shearson, Inc.
Softsense Computer Products
Sonoco Products Co.
Spray Tech, Inc.
ST! Capital Management
SunTrust,N.A.
Tech Data Corporation
TlDle Warner Cable
Towers Perrin
Tupperware Corporation
Universal Studios Florida
Union Camp
US Technologies
Vantage Sports Management
Visteon Corporation
Walt Disney Co.
Westinghouse Electric
Corporation
World Bank
ZOMProperties

Accounting 3%

MISS%

Consulting 13%

Marketing 27%

PLACEMENT BY FUNCTIONAL
AREA FOR CLASS OF 1996
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THE CENTRAL
FLORIDA
COMMUNITY
ollins College is located in Winter
Park/Orlando, Florida. Founded in
1885, Rollins is the oldest college in
Florida and is nationally recognized for
excellence in liberal arts education and
selected graduate programs.

R

Orlando is one of the fastest growing
metropolitan areas in the United States.
The Central Florida business community
includes the headquarters and regional
centers of many major corporations
including Tupperware, AT&T, the
American Automobile Association, IBM,
Walt Disney World, Universal Studios
Florida, Lockheed Martin, Harris
Corporation, and many others.

The skyline of beautiful Orlando, Florida, one of the nation's fastest growing markets.

The Crummer School has forged
strong relationships with area corporations by providing management
education for current employees and by
providing a source of talent for recruiting
new employees. Crummer enjoys a close
relationship with the business community
and receives substantial contributions for
scholarships, computer equipment and
software, and other support.

The Crummer School Board of
Overseers includes the CEOs and
presidents of numerous area corporations.
The Crummer Corporate Council
comprises many of the nation's leading
companies whose contributions and other
forms of support have enhanced the
quality of Crummer's graduate business
education.

These corporate parh1erships with
members of the Central Florida business
community provide students with a more
comprehensive learning experience and
subsequent employment opportunities.
Central Florida offers students a pleasant
and economically vibrant environment in
which to study and pursue careers.

THE CRUMMER GRADUATE SCHOOL OF BUSINESS

23oarcfofOverseers
Jean-Marc Allard
Chairman of the Board, President & CEO
Hubbard Construction Company

Allen L. "Bud" Echols
Business Unit Executive
IBM Corporation

Mayor
City of Orlando

Glenda E. Hood

Kenneth L. Medlin
General Manager, Small Business Markets
AT&T

Joseph Antinucci

Ronald G. Gelbman

Thomas Jones

John D. Race

President
Lockheed Martin Electronics & Missiles

Executive Committee Member &
Worldwide Chairman
Pharmaceuticals and Diagnostics Group
Johnson &Johnson

Senior Vice President for
Corporate Services
Federated Department Stores

Partner
DePrince, Race & Zollo, Inc.

Peter C. Barr, Sr.
President & CEO
Fry / Hammond/ Barr, Inc.

John Bell
President
The Nielsen Corporation

Mardian J. Blair
President
Adventist Health System Stmbelt

Brnce Douglas
President
The Douglas Company

John Rigsby

J. Darrell Kelley
Raymond Gellein, Jr.
Chairman of tl1e Board
Vistana Development, Ltd.

President
Sprint - Southern Operations

Charles Steinmetz
George W. Koehn

E.V. "Rick" Goings
President
Tupperware Corporation

Chairman, President & CEO
SunTrust Bank, Central Florida, N.A.

Chairman of the Board
DeWitt Wallace Reader's Digest Fund
The Lila Wallace Reader's Digest Fund

Steven W. High
President
H.J. High Construction Company

President
AU America Termite and Pest Control, Inc.

Thomas L. Williams
Grace C. Lindblom

George V. Gnme

President
Time Warner Cable

President
Central Commtmications Network, Inc.

President & COO
Universal Studios Florida

William B. Wilson
G. Brock Magruder, Sr., M.D.
Chairman
American Ophthalmic

President
Maguire, Voorhis &Wells, P.A.

Thomas H. Yochum
President & CEO
Barnett Bank of Central Florida, N.A.

CAMPUS LIFE

variety of activities and entertainment are available to
students, enabling them to maintain a balance between
graduate studies and personal enrichment All students
participate in the Crummer MBA Association, which provides
support and sponsorship for social activities, charitable
projects, sports events, and a monthly student newsletter.

A

A number of other student organizations focus on a wide
range of student interests, including the Crummer Marketing
Association, International Business Club, Crummer Consulting
Group, and Finance Club. Students also contribute their time
and efforts to such philanthropic events as the Walk for MS; ·
The Crummer Team is an annual participant in this event.
Crummer students are also active in campus intramural
sports and Rollins team sports. Rollins is home to nationally
ranked teams in soccer, basketball, waterskiing, and tennis.

Rollins sponsors many cultural events, including a season of
plays, dance performances, and musical recitals. The
performing arts also play a leading role in the Orlando
community, with Broadway plays, ballet, and opera. The city of
Winter Park hosts a world-renowned art festival each spring,
and the Cornell Fine Arts Museum on campus regularly
features highly respected artist exhibitions. The Orlando area
has numerous theaters, world class shopping, many fine
restaurants and night clubs, and is less than an hour from the
beaches of the Atlantic.
In addition to its strong business community, Central
Florida is home to some of the world's most famous vacation
attractions and theme parks - Walt Disney World, Universal
Studios Florida, Sea World of Florida, Cypress Gardens, and
Kennedy Space Center. Sports enthusiasts who enjoy basketball
can quickly become Orlando Magic fans!

"The MBA Association organizes social, fundraising, and student governing activities for
Crummer students. Each MBA class elects representatives, encouraging leadership skills and a
sense of unity among the students. Annual events include the faculty/student golf tournament,
international potluck dinners, and a home-building project with Habitat for Humanity.
More informal activities are also planned regularly to allow students, their friends, and their
families an opportunity to get acquainted outside of the classroom."
Doug Bartle, Crummer '96
MBA Association President

ADMISSIONS
Admission to both the AMBA and EAMBA Program s is
very selective and is based on an evaluation of all application
materials submitted by each prospective student. Previous
academic records, test scores, recommendations, and evidence
of maturity and motivation are among the factors that are
evaluated during the admission process. Prior work
experience is considered for AMBA students only. Every
student is considered carefully and individually.- In addition,
financial needs are not taken into consideration in making
admissions decisions.

It is the policy of the Crummer School not to discriminate
against any individual on the basis of race, color, religion,
national origin, sex, age, or handicap in matters of admissions.

DOCUMENTS
The following documents are required by the Admissions
Office:
1. Application. All sections on the official application must
be completed before the Admissions Committee will consider
an applicant. An application fee of $40 must be submitted with
the compl~ted application.

2. Academic Records. Official transcripts are required from
each college attended, including junior and community
colleges, and all postgraduate study. Transcripts must be sent
directly from the schools attended and should not be included
in the same envelope containing the application.
3. Graduate Management Admission Test (GMAT) Score.
All applicants, including students from other countries, are
required to submit an official score from the GMAT that is sent
directly from the Educational Testing Service in Princeton, New
Jersey. International applicants are also required to submit
scores from the Test of English as a Foreign Language (TOEFL)
unless they have received an undergraduate degree from a U.S.
college or university.

4. Letters of Recommendation. Applicants should arrange to
have two letters of recommendation sent directly to the
Crummer School. Recommendations should be from faculty
members and/ or professional persons who can evaluate an
applicant's academic performance or work experience as well
as the applicant's potential for a successful management career.

INTERVIEW
An interview is required of all applicants to the Crummer
School. Interviews help the Admissions Committee assess an
applicant's qualifications and provide the prospective student
with a more accurate perspective of the many features of the
Crummer School graduate business programs. On-campus
interviews are preferred, but for those who are unable to visit

Crummer, a video teleconference or phone interview can be
scheduled. Arrangements for an on-campus, video
teleconference, or phone interview are discussed in the
application.
Crummer accepts both AMBA and EAMBA students on a
rolling admission basis. Early application is strongly
encouraged, since once a class has been filled with qualified
students, further admission will cease. As a general rule, class
admissions are closed one month prior to the start of the
Management Concepts course.

APPLICATION PROCESS
An application may be submitted by completing the
enclosed application form . You may also request a disk to
complete the application by calling 1-800-866-2405.

In addition, you may obtain further information by
accessing the Crummer School's Internet home page. The
Crummer School Internet address is:
http://www.crummer.rollins.edu
This home page is part of a partnership between the
Crummer School and Sprint.

TUITION, SCHOLARSHIPS, FINANCIAL AID,
AND STUDENT EXPENSES
he Crum.mer School is committed to making available
financial resources in the form of merit-based aid
packages that will allow highly qualified students the
opportunity to attend the Crum.mer School. In addition, the
Crummer staff will assist students in the process of applying
for educational loans.

T

TUITION
Tuition for the 1997-1998 school year varies depending upon
the program you select. The AMBA Program is an 11-month
program for which students make three equal payments of
$10,660. These payments are due June 9 and September 8, 1997,
and January 2, 1998. The tuition for the AMBA Program
includes a state-of-the-art notebook computer.
The EAMBA Program is a two-year program. The annual
tuition is $19,500; students pay $9,750 prior to each of the four
terms of the program, due in August and January of both
academic years. The tuition also includes a notebook computer,
as well as the cost of the international study trip in the second
year.

MERIT-BASED AID
To finance your educational investment, the Crum.mer
School has a full range of merit-based aid awards that are
intended to attract the brightest and best qualified candidates.
These include corporate scholarships, general scholarships, and
endowed scholarships. It is expected that one out of every two
full-time students will receive a merit-based aid award. All
accepted candidates are considered for these awards, so no
special application is necessary.
The award of merit-based aid is based on a comprehensive
review of all admissions material including undergraduate
record, GMAT results, personal interview (in certain cases,
phone or video teleconferencing interviews may be arranged),
and letters of recommendation. Work experience is also
considered for AMBA applicants.

GRADUATE ASSISTANTSHIPS
The Crum.mer School provides graduate assistantships to
students selected to assist the faculty in research or special
projects, the computer lab, and administrative offices.
Assistantships are awarded on the basis of merit and provide a
monthly cash stipend. Both U.S. and international students are
eligible for graduate assistantships.

STUDENT LOANS
Students are supported in the acquisition of educational
loans through student lending programs sponsored by the
federal government. Most students will qualify for a
combination of Federal Direct Loans (subsidized and
unsubsidized) and supplemental loans. These programs allow
students to borrow funds at low market rates, with lenient
terms for repayment. Crum.mer also participates in a program
called MBA Loans, sponsored by the Graduate Management
Admissions Council, which is a one-stop, financial aid loan
service specially designed for MBA candidates.

STUDENT EXPENSES
Personal expenses, including room, board, and other
miscellaneous expenses, will vary. There is no graduate student
housing on the Rollins College campus; therefore, Crum.mer
students secure off-campus housing. Apartments near the
campus are abundant, and Crum.mer actively assists students'
housing and roommate searches. Health insurance is available
for students for approximately $150 a year; additional
insurance for spouses and children may also be purchased.

STUDENT PROFILE
The Crum.mer School attracts students from the United States and many countries throughout the world. AMBA and EAMBA
students have studied a variety of undergraduate subjects and have a wide range of prior work experiences. Approximately half of the
AMBA and EAMBA students are recipients of merit-based scholarships. Students receiving merit-based awards have an average
GMAT score of 620, which places them in the top 5% of all those who take the test.

CURRENT INTERNATIONAL STUDENT REPRESENTATION
Poland

Belgium - -~...!..L~-1"-v'
Switzerland----.!---

China

•
AMBA

CLASS OF

EAMBA CLASS

1997

Average Age: 31 Years
Average Work Experience: 7 Years
Sample Employment Titles: tax specialist, owner, production engineer,
operations manager, systems analyst, physician, account executive, sales
engineer, general manager

UNDERGRADUATE MAJORS
Social Science 7%

OF

1998

Average Age: 24
Average Work Experience: 7 Months
Sample Undergraduate Leadership Roles: Phi Beta Delta International Honor
S0ciety, Golden Key National Honor Society, fraternity president, Psi Chi
Psychology Honor Society, Omicron Delta Kappa Honor Society, Economics
Club president, sorority president, American Marketing Association officer

UNDERGRADUATE MAJORS
Social Science 16%

Business 43%

Science 13%
Science 4%

Business 12%
Engineering 27%
Computer Science 10%

Humanities 14%

Engineering 7%

ACADEMIC POLICIES
CONTINUOUS
MATRICULATION
Degree requirements existing at the time of
initial admission will continue only if the
student maintains continuous matriculation.
Students who do not register for courses during
a given academic year may keep their Program
of Study active by paying a -$25.00 fee for
maintenance of matriculation. This fee may be
paid to the Registrar at any time during the
academic year, until the last day of class.

TRANSFER POLICY
A maximum of six credits taken from a
professionally accredited graduate program
may be transferred into the MBA programs
through a petition to the director of admissions
of the appropriate program. Transfer credits
will be accepted only if grades of "B" or better
are received and course content is judged to be
comparable. Courses cannot be taken at another
school while emolled at Crummer unless
special permission is granted in advance.

TIME LIMIT
Degree candidates are permitted six years
within which to complete the degree
requirements listed in the Program of Study,
provided that they maintain continuous
matriculation. Failure to complete the degree in
the time period will require a new Program of
Study designating the requirements for the
degree that exist at that time.

GRADUATION
REQUIREMENTS
H is the responsibility of all students to
make certain that all the course requirements
for graduation listed on their Program of Study
have been met. If there is any doubt, the
director of admissions for the program should
be consulted prior to registration for the last
term preceding expected graduation.

PETITION TO GRADUATE
Students must submit to the registration
office a petition to graduate at the start of their
final term of study.

PETITION PROCEDURE
Students may petition to request an
exception to an academic regulation by
obtaining an official form in the registration
office.

SCHOLASTIC REQUIREMENTS
Degree candidates are required to complete
all course requirements with a minimum grade
point average of 2.85. Any student whose
cumulative grade point average drops below

2.85 will be placed on academic probation. If
the average drops below 2.5, the student is
automatically dismissed.

MBA STUDENT CODE OF
ACADEMIC HONESTY
Students at the Crummer Graduate School
of Business subscribe to a code of academic
honesty and affirm that they will not
participate in plagiarism, cheating, violation of
test policies, or complicity in dishorn~st
behavior, nor will they tolerate in their midst
students who violate this code. As a reminder
of this affirmation, students shall sign a
statement indicating that the work presented
for classes is their own and that they have
neither received nor given any help or
information during examinations.

GRADES
Grades are reported as follows:
A: indicates consistently excellent work
B: indicates work of the quality normally
expected of a graduate student
C: indicates work that is below the quality
expected of a graduate student
F: indicates work that is unacceptable in
graduate levels of study
I: Incomplete - indicates that the student and
instructor have agreed that outstanding
work will be completed and the grade
changed to A, B, C, or F by midterm point
of the following term
W: Withdrawal
X: Nonattendance

GRADING SYSTEM
The following quality points are assigned
for each letter grade:
A 4.00
A- 3.67
B+ 3.33
B 3.00
B- 2.67
C+ 2.33
C 2.00
C- 1.67
F 0.00

DEAN'S LIST
Students who complete at least six credit
hours in a given term and who achieve at
least a 3.6 grade point average are awarded
Dean's List honors for that term.

GRADUATING WITH
HONORS
Students who complete either MBA
program with a cumulative grade point
average of 3.85 or higher will receive the
distinction of graduating with honors.

BETA GAMMA SIGMA
Beta Gamma Sigma is a national honor
society composed of institutions accredited by
the American Assembly of Collegiate Schools of
Business. Membership in Beta Gamma Sigma is
the highest national recognition a student can
receive in a program in business management.
To be eligible for membership, an MBA student
must rank in the upper 20 percent of his or her
class.

ADD/DROP&
WITHDRAWALS
A degree candidate is able to add or drop
classes until the first day of the class. A course
dropped during this time does not appear on
the student's transcript. After the first day of
the class, if a student withdraws from a class,
the grade of "W" will appear on the student's
transcript. Students may withdraw from classes
until the midpoint of the term. The refund
policy with specific dates for withdrawal is
stated each term on the course schedule.
Students still emolled in a course after the
midpoint of the term must receive a grade from
the professor based on their completion of all
course requirements. If no work has been
performed at the time of withdrawal, the
instructor may assign a grade of "X" for
nonattendance or a grade of "I" if there is the
expectation that the work will be completed at
a later date.

-

COURSE
DESCRIPTIONS
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AMBA and EAMBA students take four management
concept courses:
MBA 501 Management Analysis
Management analysis skills are presented, which
are essential for graduate course work at the
Crummer School. The skills taught during the
course are enhanced by the use of numerous
corporate cases. Technical topics covered include
basic operation of the notebook computer, network
usage, and software applications (spreadsheets &
word processing). Group skills, team-building,
leadership skills, time management, presentation
proficiency, and case analysis are also covered.
Topics related to career development and personal
assessment are also an important part of this
course.
MBA 502 Management Presentation Skills
The ability to communicate is critical to success in
business. An effective presentation may be the
single greatest opportunity a person has to
persuade or inform others, to build trust and
support, or to pursue career goals. Successful
techniques to inspire and motivate employees are
covered, as are successful sales presentation skills.
The course requires active participation. Students
will be given the opportunity to prepare, deliver,
listen to, and evaluate presentations.
MBA 503 Legal, Ethical, and Social Issues
of Business
This course is offered to teach students about
commitment to a moral business philosophy,
indispensable for a business career as stated by
Cicero in his De Officiis in 44 B.C. The course
reinforces the belief that the study of ethics,
especially in its application to the world of
practical affairs, is perhaps more urgent today than
it has ever been in the history of our civilization.
This course takes up the challenge by focusing on
the area of business activity. An examination of
modem social issues facing business management
is covered with particular emphasis upon the
interaction of business and government and upon
the formulation of corporate social policy.
MBA 504 Career Development
This course is designed to enable students to
achieve a heightened awareness of their values,
interests, and skills as they examine various career
opportunities. Regardless of students' prior
experience and/ or desire to pursue challenging
and possibly new careers, this course offers
insights and expertise for productive career
definition. The course encompasses two major
areas: career development and career
management. The former includes personal
assessment, interest inventory, skills evaluation,
and the creation of a career plan. The latter focuses
on the development of the techniques requisite to
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the planning and execution of the personal
marketing effort and includes sessions on resume
developm ent, letter writing, job-search strategies,
interviewing techniques, and job offer evaluation .

cases in addressing the topics of leadership,
m otivation, comn1unication, performance, stress,
group dynamics, organization al structure, and
organizational change.

CORE COURSES

MIT 501 Managing Information Technology
As inform ation becom es one of the m ost important
cornerstones of any industry, students must be
p repared with the knowledge to survive in a
technologically-oriented world. This course
p rovides an overview of computer inform ation
systems, including hardware, software,
proced ures, and human resources, and examines
the m anagement of these critical functions. Cases,
readings, and gu est speakers from a variety of
fields are a major p art of the course, which is
intended to prepare students to m anage
successfully information technology.

The following 11 core courses are required of both
AMBA and EAMBA students:

MANAGEMENT
CONCEPT CouR~ES

·:

ACC 501 Financial Accounting
The interpretation of corporate financial reporting
by external users of financial statem ents is covered
in this course. Stockholders, consumers, and
market-follow ers rely on the company-generated
reports of corporations, and students in this course
learn to d ecipher the meaning and significance of
such reports from an external standpoint. Students
examine the form and content of financial
statements and the methods used to account for
assets, liabilities, capital, funds flows, and other
information reported in conformity with
accounting principles.
ACC 502 Managerial Accounting
While financial accounting focuses on the external
interpretation of corporate financial reporting,
internal reporting for managerial decision making
is the emphasis of this course. Management
planning and control techniques, basic cost
analysis, capital budgeting, and quantitative
applications are covered.
ECO 503 Economics for Managers
The application of economic reasoning and
analysis of issues faced by the practicing manager
are covered in this course. Macroeconomics, which
deals with the operation of the entire financial
system, and microeconomics, which focuses on the
decisions made within an individual firm, are both
examined.
FIN 501 Financial Management
This course provides the opportunity to learn
financial principles through the discussion of the
functions of financial management. Various tools
available to assist financial managers in making
decisions are also discussed and applied to case
analyses. Specific topics include w orking capital
management, capital budgeting applications,
capital structure management, and financial
analysis and planning.
INT 501 Business in the Global Environment
This course is designed to familiarize students
with recent developments in the international
marketplace and acquaint them with how
international business is conducted in a changing
world economy. The study of international
business is interdisciplinary, drawing from not
only the core business disciplines, but additionally
from the insights of anthropology, economics,
history, law, political science, and sociology.
Differing cultural, economic, financial, legal,
political, and social environments found in the
international marketplace will also be examined.
Class discussions will relate the theories of
international business to the flow of trade and
investment.
MGT 501 Organizational Behavior
This course provides the foundation for
understanding individual and group behavior and
its application to problems faced by managers.
Extensive use is made of experiential learning and

MKT 501 Marketing Management
This course is designed to develop the student's
skill in analyzing and resolving m arketing
problems from a management persp ective in a
variety of organizational settings. The case
discussion method, case reports, experiential
exercises, and presentations are used extensively,
providing students with hands-on experience. The
course covers the factors affecting consumer and
organizational demand, the role of m arketing
communications/promotion, channels of
distribution, market research, pricing, product
policies, and other determinants of marketing
program structure.
MKT 502 Marketing Strategy
This course focuses on strategy formulation by
determining w hat m arketing strategy can
realistically accomplish, identifying internal and
external factors that must be considered in
developing longer term strategies, setting realistic
marketing and financial objectives, and organizing
for successful implementation of strategies.
Students undertake assignments that allow them
the opportunity to examine both successful and
unsuccessful strategies.
POM 503 Operations Management
Operations management is the set of activities that
relates to the creation of products and services
through the transformation of inputs into outputs.
Every aspect of an organization's management
which do not relate to finance, accounting, or
marketing is a part of operations management.
This course deals with strategic and tactical
operation decisions, including quality
management, product strategy, process strategy,
location and layout strategies, human resource
strategy, purchasing management, forecasting,
scheduling, inventory control, and waiting lines.
QBA 501 Quantitative Business Analysis
The use of statistical and mathematical methods in
business is a crucial element in business success.
Students learn to apply such methods to
management, marketing, economics, and finance
in an effort to compare, examine, and estimate the
outcome of various management options. Topics
include statistical estimation, h ypothesis testing,
regression analysis, sampling, time-series, and
decision theory.
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ELECTIVES
The prerequisite for the elective courses is the
completion of all the core courses. AMBA students may
schedule eight electives, and EAMBA students may
schedule ten. Availability of the follo wing electives
varies each term:

ACC 606 Financial Statement Analysis
This course enables advanced students to obtain a
theoretical, empirical foundation linking market
reaction to the disclosure of accow1ting
information. The properties of accounting figures,
investors' d ecision models, and the environment in
which these decisions are made are examined.
ACC 607-1 Tax Concepts for Managers Individual Tax
No matter what industry MBA students enter, each
will be subject to individual taxation. This course
offers a study of the consequences and issues of
tax law s primarily as they apply to individuals.
Topics include measurement of income for tax
purposes, exclusions from income, deductions
from income allowed by tax laws, and dealings
with the Internal Revenue Service. Legal research
of tax laws and problems is also included.
Students are strongly encouraged to continue with
ACC 607-2.

ACC 607-2 Tax Concepts for Managers Corporate Tax
Just as individuals are responsible for tax
reporting, corporations face a variety of taxation
issues. The course includes a study of tax laws and
their consequences as they apply to business
organizations, estates, gifts, and international
transactions. Determination of tax periods and
accounting methods, and discussion of corporate
distributions, liquidations, and reorganizations are
the focus of the course. Legal research of tax
problems through examination of tax laws and
court cases are important elements in
understanding corporate taxing.

Prerequisite: ACC 607-1

ACC 608 Management Control Systems
This course explores the means by which
management influences employees to achieve
corporate goals. Its purpose is to examine the
structures and processes used by organizations to
guide employees toward strategic outcomes. The
course is highly integrative and draws from
accounting, strategic planning, organizational
theory, organizational behavior, and corporate
finance. Control applications are discussed
through use of journal readings and case studies.

ACC 609 Contemporary Financial Accounting
This course examines financial accounting and
reporting concepts beyond those covered in ACC
501. Topics include asset valuation, revenue
recognition, liability issues, and corporate capital.
The purpose is to give non-accounting managers a
better understanding of financial statements and to
use accounting information in decision making.

ACC 610 Accounting Field Project
Students are divided into teams of two to four
students, each team working with a local business
to solve a problem or complete a project proposed
by the business client. A final written and oral
report is prepared by each team for the client.
Emphasis is on the financial or managerial
accounting topics associated with the project, and

projects incorporate financial and accounting
issues p reviously covered in the core and elective
courses. A variety of projects are possible,
depending upon availability of clients.

ACC 611 Business Process Improvement
This course examines the systematic m ethods that
organizations employ to improve effectiveness and
efficiency in a variety of business processes. It
explores the appropriateness of various
improvement approaches, including restructuring,
re-engineering, continuous improvement,
dow nsizing, and outsourcing. Also emphasized are
methods used by management to guide employee
actions, gain their commitment, and monitor
improvement outcomes. Case studies demonstrate
the application of improvement programs.

FIN 604 Investment Banking
This course provides students with a detailed
knowledge of the investment banking process.
Topics include the process for issuing and pricing
fixed income and equity securities, relevant
securities law, and the workings of the capital
markets. This course takes the perspective of the
corporate officer needing to raise capital and is an
applications-oriented course.

FIN 605 Futures Markets
Students are introduced to futures markets and
their potential for application by businesses. Case
sh1dies demonstrate how businesses operating in
various industries can use commodity and
financial futures contracts to reduce risk and
enhance firm value.

ACC 612 Advanced Cost Management

FIN 606 Financial Simulation

Cost management is defined as the techniques and
methods for (a) organizing costs by processes and
activities, (b) associating activity costs with
strategic options, and (c) aligning planning and
control systems with strategies to achieve
organizational objectives. Students will solve
numerically-based problems and cases illustrating
cost management techniques. Some of the topics
include identifying processes, calculating activitybased cost, identifying w aste, improving processes,
target and life-cycle costing, and alternative
reporting formats.

Students participate in a comprehensive multiperiod finance case which simulates real-world
business situations. As a result, students are able to
practice financial decision-making in a variety of
settings. Important feedback comes to students in
the form of financial statements which are the
result of students' decisions and the business
environment. Special topics also may be addressed
as part of the course.

FIN 601 Advanced Financial Management
This case-oriented comse examines special
advanced topics in financial theory and analysis.
Topics are selected to reflect the most current
issues in financial practice. Advanced analytical
techniques may be required.

FIN 607 Mergers and Acquisitions
This course gives each participant a detailed
1mderstanding of mergers and acquisitions and
related issues including leveraged buyouts (LBOs)
and management buyouts (MBOs). Participants
study the workings of the global market for
corporate control and learn numerous tools,
principles, and procedures of corporate finance.

FIN 608-1 Real Estate Analysis
FIN 602 Financial Institutions
Problems unique to financial institutions such as
commercial and investment banks, thrift
institutions, and casualty and life insurers are
analyzed. The course includes a discussion of the
regulatory and financial environments in which
institutions operate whether regionally, nationally,
or globally. Case studies and / or simulation are
used to practice principles in the management of
financial institutions.

This course provides general information about
how to analyze real estate opportunities, while
also focusing on the principles of real estate
development. Topics covered include the
fundamentals of real estate development, taxation,
financing, and management. Guest speakers, cases,
and problems will be used to acquaint students
with the basics of real estate and then allow them
to practice these principles by making real estate
decisions.

FIN 603-1 Security Analysis

FIN 608-2 Real Estate Analysis • Field Study

Students learn about the types and sources of
investment information used by security analysts.
The operation and regulation of security markets
are examined from an internal standpoint, and
case assignments, lechtres, and projects are used to
illustrate course concepts. The goal of this course is
to teach students the various techniques used by
professional analysts for valuing financial assets.

Each student will prepare a feasibility study on a
topic of their own choosing.

FIN 603-2 Portfolio Management
Through assigned reading, cases, and lectures,
students learn how to form portfolios of financial
assets to meet the investment objectives of
different individuals and inslih1tions. Sh1dents
also learn how to evaluate portfolio performance.
The central project in this course is a team
competition for the right to manage an actual
portfolio for the upcoming year. Student te~
will prepare analyses and make recommendations,
and the winning team is selected by a panel of
investment industry practitioners.

Prerequisite: FIN 603-1

Prerequisite: FIN 608-1

INT 601-1 lntemational Management
This course examines the opportunities and
problems managers face when working in the
global environment. Taught in a seminar style with
heavy emphasis on the case method, this course
includes consideration of foreign projects, joint
ventures, strategic alliances, and acquisitions.
Investment entry and growth strategies are
studied. Particular emphasis is placed on the crosscultural aspects of various managerial situations.

INT 601-2 International Management • Part 2
Ethical concerns, as well as differing cultures and
values, are addressed. Students learn the
management and analytical skills required to be
effective in multi-cultural business settings.

Prerequisite: INT 601-1

INT 602 International Marketing
This course assumes familiarity with general
marketing management and utilizes this as a base
to develop insights and understanding of
international marketing. It relates the various
economic, social, political, religious, and legal
dimensions of the world to the marketplace.
Special emphasis is placed on the impact of
cultural value systems on how business processes
are conducted (i.e., what are appropriate
behaviors) and how business transactions occur.

INT 603 International Financial Management
This course provides students with a framework
for making corporate financial decisions in an
international context. A wide variety of finance
topics are covered, including the following: the
impact of hyper-inflation and volatile currency
exchange rates on financial reporting and financial
management, the various means available to
manage currency exposure, raising capital in
international equity and bond markets, the role of
the treasurer and controller in a multinational
corporation, capital budgeting for various forms of
foreign investment, the function of financial
management in international merger and
acquisition activities, and strategic financial
considerations in building global businesses.
INT 604 Global Business Practicum
This course is designed to give students experience
in international business practices in a variety of
disciplines. Student teams are assigned to a
specific corporate project. Consultant teams define
the issues, identify the salient facts, and analyze
the situation. In a series of classroom meetings,
students present an overview of the country in
which the project is located. This overview focuses
on the cultural profile of that country to ensure the
student team is sensitive to the fundamental
customs, including business practices, so that their
visit to that country and their written report take
these characteristics into account. Sh1dent teams
then travel overseas, gathering information
through on-site visits and data-based research.
After visiting the companies' overseas operation,
student teams prepare and present their final
report to the company.
MBA 609 Managing Information Technology
This course provides an overview of computer
information systems and management of these
functions. The course material discusses computer
hardware, software, procedures, systems, and
human resources, and explores their integration
and application in organizations. Cases, readings,
and field study projects are major parts of the
course.
MBA 610 Public Policy
This course examines public administration
primarily at the state and local levels. Topics
include public sector management, budget
administration, and tax expenditure and debt
policies. Topics are discussed in the framework of
policy formulation, implementation, and
evaluation. Field work is required.
MGT 601 Labor Relations
Contemporary problems in collective bargaining,
including federal and state laws governing the
bargaining process, are discussed. Recent court

decisions covering labor negotiations, arbitration,
mediation and conciliation, grievance handling,
union organization, and management techniques
in negotiating the contract are discussed.
MGT 602 Human Resources Management
The essential functions and procedures of
personnel management are covered in this course.
Topics such as recruitment, selection, hiring
procedures, job analysis, supervisory and
employee training, work salary administration,
discipline, career development, and promotion
transfers are covered. Students learn the key
techniques, practices, and policies governing
successful human resource management.
MGT 603 Organizational Development
Organizational change and its impact upon
individuals within the organization are a key topic
in today's business environment. This course will
cover structural, technological, and behavioral
approaches to the change process, as well as the
role of the change agent in this process.
MGT 604-1 Entrepreneurship
This course examines the knowledge, skills,
awareness, and involvement of the critical aspects
in creating a new business venture and making it
grow. Students develop the concepts of
entrepreneurship, learn how entrepreneurs think
and act, and determine the possibility of their
becoming entrepreneurs.
MGT 604-2 Entrepreneurship - Field Study
Each student prepares a business plan of a
proposed start-up company, franchise operation
purchase, buy-out of a company, or operational
plan for a friend or employer of an existing
company.

Prerequisite: MGT 604-1
MGT 605 Enterprise Consulting
Students are organized into three to five-person
consulting teams and are assigned to real business
organizations for the purpose of analyzing
operations. They then make oral and written
presentations which apply the theoretical
knowledge of MBA course work to the business
firm.
MGT 606 Creative Problem Solving
Techniques & Skills
This course focuses on creating skills and
techniques for application in individual and
organizational problem-solving situations.
MGT 607-1 Law for Managers
This course provides a comprehensive background
of the economic and legal environment from the
perspective of both national and international
businesses. Ethical considerations and social and
political influences as they affect such
organizations are also discussed. The course uses
cases for the study of the legal, ethical, and social
responsibilities of modern management.
MGT 607-2 Law for Managers - Part 2
This course provides continued coverage of MGT
607-1.

Prerequisite: MGT 607-1
MGT 608-1 Competition and Strategy
The current state of and emerging issues in
competitive environments and organizations'
strategic actions within those environments are the

focus of this course. Uniquely effective competitive
forms are considered, while strategic options for
the organization are d eveloped. Re-engineering
and process imp rovement, organizational reinvention, cost-structure m anagem ent, value-chain
analysis, and differentiation vs. cost strategies are
but a few of the strategic options investigated.
Heavy emphasis is placed on sources and
applications of competitive advantage. Using the
current business press, case analysis, and projects,
the student acquires a sound knowledge basis for
executive analysis and decision.
MGT 608-2 Competition and Strategy - Part 2
This course continues the discussion of specialized
topics and applications through detailed case
studies and field studies.
Prerequisite: MGT 608-1
MGT 609 Management of Innovation
This course focuses on managing innovation
through a model based around the McKinsey
Seven Ss. It is designed to increase selfactualization levels for the purpose of
strengthening individual contributions to the
organization and for coping effectively with
organizational complexities. Students complete a
survey in a company and develop a plan for
strategic innovation change management.
MGT 610 Leadership
The premise is that students can learn to
understand the leadership process and techniques
used to train leaders through a threefold approach:
reading the literature that describes experimental
research and theory; analyzing cases of corporate
leadership, requiring application of the
approp riate leadership theory; and participation in
experiential exercises that are used by those who
engage in the profession of "leadership training."
Through its format, the course also reinforces the
leadership skills of interpersonal interaction,
written analysis, and oral presentation. Some of
the assigned work is completed as group activities.
MGT 611 Negotiation
Negotiation is the art and science of settling
conflicts and resolving problems through mutual
agreement. As conflict becomes a growth industry,
the opportunity to negotiate abounds. This is a
concept and applications course designed to
increase students' competence, confidence, and
satisfaction in dealing with a broad range of
negotiating circumstances and roles. Classes
consist of an examination of negotiation strategies
and tactics, and participation in practical exercises.
The goal of the course is for students to develop a
working concept of negotiation theory and acquire
and practice useful skills.
MGT 613 Strategic Scenarios
This course provides students with the skills of
scenario planning. Case and environmental
research based, the course requires students to
prepare two extensive scenario plans. Readings are
used to guide student efforts.
MIT 601 Managing Technology - Field Study
This field study course permits student teams to
deal with a real-world problem in the management
of information technology. It may include projects
in data communications, networking, selection of
hardware or software systems, outsourcing, or
systems analysis for a Central Florida
organization.

MKT 601-1 Marketing Research
An essential element in successful marketing is the
ability to collect, analyze, and interpret
information. This course provides students with an
understanding of the different marketing
information needs of the organization. The
conception, planning, and performance of
marketing research projects are discussed as an
objective basis for marketing strategies. Topics
include definition of research objectives, data
sources, research design, interpretation of data,
and evaluation of research proposals and results.
The course will focus on applying marketing
research concepts to solving real-world problems
through written and video cases, applied research
exercises, and experiential research development
projects.
MKT 601-2 Marketing Research - Part 2
As a follow-up to Marketing Research 601-1, this is
a hands-on application course designed to enable
students to put into practice the concepts,
techniques, and procedures learned earlier. The
students will work on a real marketing research
project for an organization. This will include, but is
not limited to, research design, data collection and
analysis, and the preparation of a final report to be
presented to management.

Prerequisite: MKT 601-1
MKT 602 Buyer Behavior
This course is designed to provide students with
the knowledge and skills necessary to conduct
informed customer analyses. An understanding of
internal and external factors that influence
customers' feelings and actions during the
purchase decision process contributes significantly
to the development of effective marketing
strategies. Topics include market analysis and
segmentation, stages and influences in the
purchase decision process, and the relationship of
each of these to marketing management decisions.
MKT 604-1 Promotion Management - Overview
and Personal Communication
This course concerns the conception and execution
of the promotional strategy component of the
marketing plan and thus involves strategic
thinking about all aspects of marketing
communication. These strategic decisions must be
made on the basis of a valid understanding of
consumer behavior and purchasing practices
which are established by utilizing appropriate
marketing research processes. The elements
involved in an integrated promotional strategy are:
advertising, sales promotion, personal selling,
direct marketing, and public relations and
publicity. This course includes a variety of
application exercises including cases, and realworld promotional projects. This course
concentrates on the personal communication
elements of the promotional mix (personal selling).
MKT 604-2 Promotion Management Non-Personal Communication
The focus of this course is on the non-personal
elements of the promotion mix (advertising, direct
marketing, public relations, sales promotion) and
their importance in an overall promotion strategy.
In addition, there is discussion of the need for
integration between non-personal and personal
factors of the promotional mix. Cases, real-world
projects, analysis or promotional campaigns
constitute the bulk of the course.

Prerequisite: MKT 604-1

MKT 607 Services Marketing
In an increasingly service-oriented economy,
managers must address the issues involved in the
marketing of services to customers in both the forprofit and nonprofit sectors. Topics include key
differences between goods and services marketing,
service as a process or performance, and strategic
issues and marketing tools for services marketers.
Throughout the course, special emphasis is given
to improvement of service quality and
productivity in order to gain a competitive
advantage.

MKT 608 Business-to-Business Marketing
In recent years, there has been a recognition that
business-to-business marketing is not driven by
traditional consumer business methods but has its
own practices and complexities. This course is
built around three key concepts: (1) managing new
and growth products/services, (2) managing
product/service diversity, and (3) managing
mature products/services. The course will have a
balance of text and case materials which work
together to provide the student with a complete
understanding of the unique aspects of marketing
in the highly competitive business-to-business
arena.
MKT 609 Advanced Marketing Study
An in-depth study of a marketing topic or
application of concepts learned in prior marketing
classes is the focus of this course. This may
include, but is not limited to, a hands-on
experience that involves a marketing project with a
Crummer corporate partner. Such projects or
studies may be domestic or international and may
involve any aspect of marketing, including
marketing research, promotion, services,
distribution, complete marketing plans, or other
applications.
POM 601 Forecasting
Demand forecasting is introduced as a tool for the
management of resources. Topics include trend
analysis, exponential smoothing, regression, and
qualitative techniques. Commercial software is
used in case studies and analytic assignments.

Prerequisite: POM 503
POM 602-1 Service Operations Management
As the service industry grows, so does the
potential for service operation problems. This case
study course deals with the analysis of operational
problems inherent in service-oriented businesses.
Service delivery systems in retailing,
transportation, insurance, medicine, hospitality
and entertainment are among the service fields
discussed.
POM 602-2 Service Operations Management Field Study
This field study course permits teams to deal with
a real-world problem in the operation of a serviceoriented organization. Projects may include quality
issues, forecasting, scheduling systems, vehicle
routing, technology, location, layout, or human
resource issues.

Prerequisite: POM 602-1
POM 603-1 Quality Management
In order for a business to maintain a competitive
advantage, it must produce quality products or
services - a feat which requires superior quality
management. The basic principles, concepts, and
methods of quality management are discussed, as

are the benefits of continuous process
improvement. Text materials, current readings,
case studies, videos, and guest speakers from
industry are used to illustrate course material.

POM 603-2 Quality Management - Field Study
This field study course permits student teams to
deal with real-world problems in the management
of quality. It may include projects in statistical
process control, quality auditing, productivity
analysis, or strategic TQM planning.

Prerequisite: POM 603-1
POM 604 Management Science Using
Spreadsheets
Many analytic tools with rich mathematical
foundation are becoming a part of today's
managerial spreadsheets. This course presents
applications of quantitative management science
techniques to managerial problems, using the
spreadsheet as the modeling language. Topics
include the use of spreadsheet solvers (optimizers)
for problems such as product mix, scheduling,
network design, transportation planning,
personnel assignment, cash planning, production
planning, capital budgeting, project selection,
inventory models, and project scheduling.
POM 605 Computer Models for Operations
Management
The primary objective of the course is to
familiarize students with commercial software
used in modeling problems found in managing the
production and operations of industrial, service,
and government organizations. The course
emphasizes the use of commercial applications in
areas such as project management, relational
databases, graphical and statistical analysis of
data, and discrete simulation. Students will also be
exposed to useful software packages in forecasting
and decision analysis.

INTERNATIONAL
FIELD STUDY EAMBA PROGRAM
Students in the EAMBA Program participate in an
International Study Trip between the two spring terms
of the second year.
INT 605 International Study 1iip
EAMBA students travel overseas for the purpose
of interacting with various international
businesses. After analyzing international business
issues through readings, case studies, and formal
research projects, students travel as a group to one
or more foreign locations to study management
practices in an international setting. This 1.5-credit
course allows students to incorporate global
concepts into their management skills.

INTEGRATING COURSE
One integrating course is required. The prerequisite for
the integrating course is the completion of all the core
courses.
MGT 612 Management Policy
The management policy course serves to teach
strategic management and to integrate the disciplines
of the various areas covered by the core courses,
including accounting, finance, production and
operations management, international business, and
marketing. Taught primarily by the case method, it
requires students to deal with the complex situations
as the top executive decision maker.

FACILITIES
The facilities of the Crum.mer School feature modern
executive-style classrooms, an MBA student lounge, career
services center, small group meeting rooms, and two computer
labs. Each of Crummer's executive classrooms is equipped with
a color video projection system linked to both the local area
network and a multimedia computer. These projectors enable
professors to use sophisticated software and databases to
illustrate and communicate complex ideas and data.

The Crum.mer School is also in the process of adding a
14,000-square-foot executive education center to the Crummer
building, housing the Executive MBA Program and non-credit
executive programs. Participants from around the world will
attend these programs, which will further promote the quality
of the Crummer School to a worldwide audience of executives.

Video teleconferencing capability permits executives from
around the world to interact with students to enhance case
discussions. Video recorders and cameras are available in
classrooms for recording and playback of presentations.
Computer-supported presentation graphics are also available in
each classroom, enabling both professors and students to create
professional multimedia presentations. Students use their
notebook computers extensively in the classroom for
management decision-making exercises and presentations.
Crum.mer students also enjoy access to Rollins College's
Olin Library. This state-of-the-art facility houses the Crummer
Business Library, maintains 1,500 periodical subscriptions, has
more than 60,000 government documents and publications, and
offers an ideal environment for individual and group study. A
computerized library provides CD-ROM work stations and
extensive on-line database research capabilities.
Recreational facilities include a lakeside swimming pool,
tennis courts, and athletic fields. Students can participate in
water sports, such as sailing, waterskiing, and crew racing on
Lake Maitland.

The Olin Library nt Rollins College.

Most recently, he served as president of the
International Division of Gerber Products
Company, a $1.2 billion public company. He is
active as both an entrepreneur and a consultant
to companies expanding their international
businesses.

David M. Currie
Associate Professor of Economics & Finance
B.S. University of Florida
M.B.A. University of Southern California
Ph.D. University of Southern California
Having previously served on the faculties of
Stetson University and the University of
Tennessee, Dr. Currie joined the Crummer
faculty in 1980. His publications and research
focus on corporate finance and public sector
finance. He has served as a member of the
Winter Park City Commission, and he is a small
business owner.

RalphDrtina
Professor of Accounting & Management
B.S. Florida State University
M.B.A. Florida State University
Ph.D. Ohio State University

FACULTY PROFILES
Carol H. Anderson
Professor of Marketing
B.S. Cornell University
M.Ed. University of Houston
M.B.A. Texas A&M University
Ph.D. Texas A&M University
Dr. Anderson previously taught at Southern
Illinois University-Carbondale, Texas A&M,
and the University Gf Houston. Her research
and publication efforts are focused on the areas
of marketing and retail management, services
marketing, entrepreneurship, and marketing
education. Dr. Anderson has published
numerous articles in leading academic journals
and serves on the editorial review boards of
several professional journals. She has written a
textbook, Retailing: Strategy, Concepts and
Information. Dr. Anderson is involved in several
professional associations, including past
president of the Midwest Marketing
Association and vice president of the Midwest
Business Administration Association. She
received the SIU College of Business and
Administration Outstanding Undergraduate
Teacher Award for five consecutive years, and
the SIU University-wide Outstanding
Undergraduate Teacher Award in 1989.

Charles H. Brandon
Professor of Accounting
B.S. Fldrida State University
M.S. Florida State University
Ph.D. University of Georgia
Dr. Brandon has served on the faculties at the
University of Central Florida, the City University
of New York, the University of Rhode Island, and
the University of Missouri. He received his Ph.D.
in accounting and business in 1972, and is
certified as a public accountant in the state of
Florida. Dr. Brandon has published extensively in

the fields of accounting and management science.
He also serves as a consultant in business
valuations to many businesses and law firms.

Samuel C. Certo
Professor of Management
B.B.A. University of Cincinnati
M.B.A. Ohio University
Ph.D. Ohio University
Dr. Certo served on the faculties at Ohio
University, the University of Hawaii, and
Indiana State University. He has published
several widely accepted textbooks, including

Principles of Modern Management, Business and
Strategic Management: Concepts and Applications,
Supervision: Quality and Diversity Through
Leadership, and Human Relations: Concepts and
Skills. Among his professional distinctions, Dr.
Certo has received the Excellence in Leadership
Award from the Management Education and
Development Division of the Academy of
Management and has served as president of the
Association for Business Simulation and
Experiential Learning. Professor Certo has also
served as associate editor of Simulation and
Games and as a member of the Review Board of
the Academy of Management Review. He is a
consulting editor for Prentice Hall Publishing
Company and is a management consultant to
major corporations.

Michael A. Cipollaro
Executive-in-Residence
B.S._Georgetown University
M.S. The John Hopkins University
Mr. Cipollaro is an international executive with
30 years of experience in Asia, Europe, and
Latin America for three consumer products
companies: CPC International, Inc., McCormick
& Company, and Gerber Products Company.

Dr. Drtina specializes in the use of accounting
by managers for decision making and control
purposes. Before joining the Crummer School
in 1984, he served on the faculty of Lehigh
University. Professor Drtina has held visiting
academic appointments in Spain and the Virgin
Islands, and he was a Fulbright Scholar on the
African island-nation of Mauritius. He brings to
the classroom a varied financial background
that includes work experience with CPA firms,
family-held businesses, Fortune 500 companies,
nonprofit organizations, and government
agencies. Professor Drtina has published
extensively in such leading professional
journals of business and accounting as the

Accounting Review, California Management
Review, Journal of Accounting, Auditing and
Finance, and Management Accounting.

James P. Gilbert
Associate Professor of Operations Research
B.S. Bowling Green State University
M.B.A. Western Illinois University
Ph.D. University of Nebraska - Lincoln
Dr. Gilbert joined the Crummer School having
taught at the Terry College of Business at the
University of Georgia and at Western Illinois
University. His areas of expertise include justin-time management, total quality
management, and the development of efficient
manufacturing systems. Dr. Gilbert has
received numerous teaching awards, including
the MBA Teacher of the Year Award, the
Department of Management Faculty Teaching
Award, and is a Lilly Teaching Fellow. He has
also taught outside of the U.S., teaching
Contemporary Quality Management at the
Institut d' Administration des Entreprises,
University Jean Moulin, in Lyon, France. Dr.
Gilbert is the Operations Management Division
chair for the Academy of Management
for 1996-1997.

Management. Dr. Johnston is also noted for his
expertise in teaching seminars on a variety of
sales force issues as well as international
marketing topics. He has worked with a
number of multinational corporations,
including Ford, Bayer Chemical, and
Daimler-Benz.

Serge Matulich
Professor of Accounting
B.S. California State University
Ph.D. University of California - Berkeley
Dr. Matulich previously served on the faculties
of Indiana University, University of California
at Berkeley, and Texas Christian University. He
is a certified public accountant and a certified
cost analyst. Dr. Matulich is a member of three
honorary academic fraternities and holder of
several teaching excellence awards. He has
written textbooks on financial accounting,
managerial accounting, and cost accounting,
and has published numerous study guides,
technical papers, practice sets, and research
papers in academic and professional journals.
Dr. Matulich manages two investment trusts,
serves as director on the boards of several
corporations, and is an active consultant. He is
actively involved in Crummer programs in
Eastern Europe.

Craig M. McAllaster
Theodore T. Herbert

James M. Higgins

Professor of Management
B.B.A. Georgia State University
M.B.A. Georgia State University
D.B.A. Georgia State University
Dr. Herbert is a Fellow of the Academy of
Management and of the Southern Management
association. He has published a reference book
(named an "Outstanding Academic Book" by
Choice magazine), four textbooks in several
editions, and over 60 articles and research
monographs. His previous teaching posts
include the University of North Carolina at
Chapel Hill, Concordia University in Montreal,
and the University of Texas. His research in
strategic management, multinational corporate
governance, management education, and
executive decision processes has been presented
in more than 100 papers before leading
international academic and professional
societies. He served as chair of the Management
Education and Development Division of the
Academy of Management, strategic
management program chair and member of the
Board of Directors of the Southern Management
Association, state vice president of the
Association of Management, and vice president
and member of the Board of directors of the
Planning Executives Institute (Montreal). Dr.
Herbert serves as consultant to large and small
businesses and nonprofit organizations on
strategy issues, competitive strategy, and
strategic planning.

Professor of Management .
B.B.A. Emory University
M.P.A. Georgia State University
Ph.D. Georgia State University
Dr. Higgins has a bachelor's degree and a
master's degree in accounting and a doctorate
in management. He came to the Crummer
School after teaching at Auburn University.
Since 1973, he has been a management
consultant to major businesses where he works
primarily in strategic planning, corporate
innovation, and leadership training. He has
written six textbooks on management, business
strategy, and organizational behavior, including
the best-selling The Management Challenge, and
the 5th edition of the widely used Strategic
Management: Text and Cases. He recently
completed two trade books, INNOVATE or
evaporate and 101 Creative Problem Solving
Techniques .

Mark W. Johnston
Professor of Marketing
B.B.A. Western Illinois University
M.B.A. Western Illinois University
Ph.D. Texas A&M University
Dr. Johnston previously taught at Texas A&M
and Louisiana State University. He has
published extensively on a variety of marketing
topics. Most of his research focuses on the
topics of sales force effectiveness, salesperson
motivation, CEO priorities, and employee
turnover in business organizations. He is a
member of the American Marketing Association
and serves on the editorial review boards for
the Journal of the Academy of Marketing Science
and the Journal of Personal Selling and Sales

Director, Executive MBA Program
B.A. University of Arizona
M.S. Alfred University
M.A. Columbia University
Ed.D. Columbia University
Dr. McAllaster's background spans industry
and academia. He spent more than 10 years in
the consumer services and electronics industry.
Dr. McAllaster has been on the faculty at
Cornell University and the University of
Central Florida. While at Cornell's Johnson
Graduate School of Management, he taught in
executive development programs and was also
the director of Executive Education. Dr.
McAllaster is a frequent program faculty
member and guest speaker in a number of
management and executive programs. He has
spoken and published numerous articles in the
areas of influence, leadership, consulting skills,
and changing organizational culture. Dr.
McAllaster is a consultant to a wide variety of
domestic and international companies. Some of
his consulting clients include Mobil, United
Newspapers, McNeal Consumer Products,
American Cyanamid, IBM, and Caleb Brett.

Edward A. Moses
Dean and Barnett Banks Professor of Finance
B.S. University of Pennsylvania
M .B.A. University of Georgia
Ph.D. University of Georgia
Dr. Moses has taught at the University of
Georgia, Georgia State, University of Tulsa, and
the University of Central Florida. He was the
dean of the College of Business at the
University of North Florida. He was selected as
Professor of the Year in the College of Business
at the University of Tulsa. Dr. Moses has been

president of the Eastern Finance Association
and Southern Finance Association. He is the
author of six textbooks and has published
numerous articles in the leading finance
journals. He has served as a consultant to a
number of firms and has served on the faculty
of the Stonier Graduate School of Banking. He
currently serves on the faculty of the Graduate
School of Banking of the South.

Donald R. Plane
Professor of Management Science
M.E. University of Cincinnati
M.B.A. Indiana University
D.B.A. Indiana University
Before joining the Crummer School faculty, Dr.
Plane served as chair of the Division of
Management Science and Information Systems
at the University of Colorado. He was also on
the faculty of the United States Air Force
Academy. He has published six textbooks and
many journal articles. In 1978, Dr. Plane was
selected as a Fulbright Professor. Professor
Plane received the Innovative Teaching Award
from the Southern Business Administration
Association in 1985, 1988, 1990, and 1994. He is
listed in Who's Who in America. Dr. Plane also
received national recognition for educational
innovation from the Decision Sciences Institute
in 1985 and again in 1990.

Barry R. Render
Charles Harwood Professor of Management Science
B.S. Roosevelt University
M.S . University of Cincinnati
Ph.D. University of Cincinnati
Dr. Render, holder of the first endowed chair at
the Crummer School, is author of over 100
articles and 10 textbooks, including the widely
adopted Production and Operations
Management (4th Ed.) and Quantitative
Analysis for Management (5th Ed.). He is also
the series editor for all decision sciences
textbooks for Prentice Hall publishers. Before
coming to Rollins, he taught at George
Washington University, George Mason
University, Boston University, and the
University of New Orleans, and was Senior
Fulbright Scholar in the Kingdom of Nepal.
While at George Mason University, he held the
G.M. Foundation Professorship of Decision
Sciences, and was chairman of the decision
science department. He was named an AACSB
Fellow in 1978 and has worked in the aerospace
industry for McDonnell Douglas, G.E., and
NASA. His consulting clients include the Navy,
FBI, Fairfax County (Virginia), and the Kenyan
Ministry of Finance.

Martin Schatz
Professor of Management and Dean Emeritus
B.S. University of Alabama
M.B.A. University of Florida
Ph.D. New York University
Dr. Schatz has been on the faculty of the
Crummer School since 1979. He teaches courses
in leadership, organizational behavior, and
business policy. Before coming to Crummer, he
was dean of the School of Business at the State

University of New York, and served as
associate and assistant dean at Adelphi
University and NYU. He was dean of the
Crummer School from 1979 to 1991. Trained as
an engineer, Dr. Schatz spent several years
working in the aerospace industry. He has been
a director of several business and non-business
organizations, and has published in the areas of
engineering, management, and management
education. He is listed in national and
international editions of Who's Who.

Martin Starr
Distinguished Professor of Operations Management
B.S. Massachusetts Institute of Technology
M.S. Columbia University
Ph.D. Columbia University
Dr. Starr is the author of more than 15
textbooks and 80 articles in the fields of
production and operations management,
statistics, and decision-making for managers.
As a professor in the Columbia University
Graduate School of Business for over 30 years,
Dr. Starr also served as director of the Center
for the Study of Operations at Columbia. He
has extensive experience making presentations
in a variety of topics, from "Global
Competitiveness" to "Managing Quality:
Creating the Proper Environment." Dr. Starr
has been president of both The Institute for
Management Sciences (TIMS), of which he is
also an honorary life member, and the
Production and Operations Management
Society (POMS) . He has been editor-in-chief of
Management Science, and is a member of Beta
Gamma Sigma.

Jack W. Trifts
Professor of Finance
B.B.A. University of New Brunswick
M.B .A. Dalhousie University
Ph.D. University of Florida
Dr. Trifts specializes in corporate finance and
investment banking. His research, published in
several of the most prestigious finance journals,
has concentrated on mergers, acquisitions, and
restructurings in both the banking and nonfinancial sectors. Dr. Trifts has won a number of
teaching awards both at Crummer and at the
University of South Carolina, where he was
previously a faculty member. He has taught
financial management in executive
development programs for a number of
Fortune 500 firms. Dr. Trifts also works
extensively as a volunteer in the fund
distribution process for the Heart of Florida
United Way.

E. Theodore Veit
Professor of Finance
B.S. Marietta College
M.S. University of Arkansas
Ph.D. University of Arkansas
Dr. Veit has extensive experience in the
investments field as an investment advisor. He
holds the designation of Chartered Financial
Analyst and participates in writing CFA exams
for the Association for Investment ManagemP.nt
and Research. His academic background

includes teaching and research appointments at
the University of Arkansas, West Virginia
University, and the University of Central
Florida. He has taught courses in Prague
(Czech Republic), Budapest (Hungary), and
O'Porto (Portugal). Dr. Veit is a past president
of the Academy of Financial Services. He has
published a textbook on financial management
and numerous journal articles.

Julian W. Vincze
Professor of Marketing
B.S. University of Montana
M.B.A. University of W. Ontario
Ph.D. Bradford University (England)
Dr. Vincze has co-written seven text books, and
written several textbook chapters and
numerous business cases and articles in the
fields of strategic management and marketing
management. Dr. Vincze's experience includes
more than 25 years of graduate teaching as well
as industrial experience in the United States,
Canada, and Europe. Since joining the faculty
of Rollins College in 1977, he has been active in
several professional associations. Dr. Vincze
served as national program chairman and
member of the Board of Governors for the
Academy of Marketing Science (AMS) . He has
also served as vice president of the Case
Clearing Center for the North American Case
Research Association (NACRA).

PROFESSORS EMERITI

ADMINISTRATION

CRUMMER MBA PROGRAMS

Pearson Hunt, Ph.D.
Max Richards, Ph.D.

Edward A. Moses, Dean
Stephen Gauthier, Assistant Dean and

Accelerated MBA Program (AMBA)

AMBA Program Director

Early Advantage MBA Program (BAMBA)

Roland Ruble, Assistant Dean and

ADJUNCT PROFESSORS
Roy Kerr, Ph.D.

Professor of Foreign Languages
Marvin Newman, J .D.

Professor of Legal Studies and
Organizational Communication
Donald P. Rogers, Ph.D.

Professor of Business Administration

EAMBA Program Director
Craig McAllaster, EMBA Program Director
Dawn Thompson, Director of Development

Professional MBA Program (PMBA)
Executive MBA Program (EMBA)

and External Relations
Matthew Bretz, Director of A lumni Relations
Tricia Stitzel, Associate Director of Career
Development
Jennifer K. Finfrock, Marketing Coordinator
Nancy Moore, Coordinator of
Technology Services
Paul Enchelmayer, Coordinator of the
Computer Labs

BOOKS WRITTEN BY CRUMMER FACULTY
Basic Statistics for Business and Economics
Business
Business & Economic Statistics
Cases and Readings in Management Science
Cases in Contemporary Business
Cases in Investments
Cost Accounting
Cost Accounting and Management
Cost Accounting Study Guide
Dimensions of Organizational Behavior
Dimensions of Organizational Behavior, International Edition
Discrete Optimization: Integer Programming and Network Analysis for
Management Decisions
Executive Decisions and Operations Research
Experiencing Management in Canada
Experiencing Modern Management AWorkbook of Study Activities
Experiential Organizational Behavior
Exploring the New Management
Financial Accounting
Financial Accounting Computer Assignments
Financial Accounting Study Guide
Financial Management Cases
Fundamentals of Investments
Fundamental Readings in Modern Management: Functions and Systems
Global Corporate Alliances and the Competitive Edge: Strategies and Tactics
for Management
Human Relations: Behavior at Work
INNOVATE or evaporate

Introduction to Financial Management
Introduction to Management Science
Introduction to Statistics for Executives
Inventory Control - Theory and Practice
Investments: Analysis, Selection, and Management
Management: AModem Approach
Management Accounting: Strategy and Control
The Management Challenge: An Introduction to Management
Management Education and Development: An Annotated Resource Book
Management Science: ASpreadsheet Approach
Management Science: ASpreadsheet Approach for Windows
Management Science: An Introduction
Management Science: Text and Applications
Managerial Accounting
Managerial Accounting Study Guide
Managerial Marketing: Concepts and Cases
Managing the Contemporary Organization
Managing Production and Operations
Manual of Student Activities in Human Relations
Microcomputer Software for Management Science and Operations Management
Modern Management in Canada: Quality, Ethics and the Global Environment
The MBA Guidebook
Operations Management
Operations Management ASystems Approach
Operations Research for Managerial Decisions
Organizational Behavior: Cases and Reading
Organizational Leadership: Skills Through Theory and Experience
Organizational Policy and Strategic Management: Text and Cases

The Practice of Management Science
Principles of Financial Management
Principles of Modem Management: ACanadian Perspective
Principles of Modern Management: Functions and Systems
Principles of Operations Management
Product Design and Decision Theory
Production and Operations Management: ASelf-Correcting Approach
Production and Operations Management: Strategies and Tactics
Production Management: Systems and Synthesis
Quantitative Analysis for Management
Quantitative Tools for Decision Support Using IFPS
Retailing: Concepts, Strategy & Information
Selected Cases in Strategic Management
Service Operations Management
Statistics for Business and Economics
Strategic Management
Strategic Management: AFocus on Process
Strategic Management and Organizational Policy: Text and Cases
Strategic Management Concepts and Applications
Strategic Management Text and Cases
Strategy: Formulation, Implementation & Control
The Structure of Human Decisions
Supervision: Quality and Diversity Through Leadership
Systems Management of Operations
101 Creative Problem Solving Techniques: The Handbook of New Ideas
for Business

"At Rollins College, we are committed to the pursuit of educational excellence. And
we are proud that the Crummer Graduate School of Business, as an integral part of
the College, has achieved a national reputation for quality graduate business education.
Its faculty has designed an excellent curriculum, and delivers it with superior
teaching skills and innovative methods of instruction..
Finally, a stringent selection process ensures admission of the most highly qualified
students, producing graduates eminently prepared to assume positions of leadership
in the business community."
Rita Bornstein, Ph.D.
President, Rollins College

